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WEEKLY REVIEW 


Maryland Seeks to Exact a Strict Law Governing the Canning 
of Tomatoes—The Text of the Bill—Consideration 
if It’s Intent. 


One of the most important matters that has come before 
the industry of this section in recent years, and of direct im- 
portance to the business in every section, is Maryland’s effort 
to stop the packing of tomatoes with puree, or at least to 
so regulate it as to prevent the abuse of this practice. It 
will be recalled that at the special meeting of the Tri-State 
Packers Association in Wilmington, on March 11th, a com- 
u.itte, of which Mr. W. H. Messenger was made chairman, 
was appointed for the purpose of having laws passed pro- 
hibiting the packing of canned tomatoes with puree in the 
three States of Maryland, Delaware and New Jersey. This 
committee lost no time in getting into action, and as a result 
had prepared and introduced into the Maryland Legislature, 
now in session, the following bill, which is known as House 
Biil No. 649: 

A BILL 


Entitled 


An Act to prohibit the use of any liquid substance in manufac- 
turing or canning tomatoes or tomatoes with puree, except 
the juice arising from the tomatoes themselves after they 
have been peeled, trimmed, cored and prepared for canning. 
to prohibit the sale of canned tomatoes or canned tomatoes 
with puree, which have been manufactured or canned con- 
trary to the provisions thereof. and to provide penalties for 
the violation thereof. 


Section 1. Be it enacted by the General Assembly of Mary- 
land, That on and after June 1, 1920. it shall be unlawful for 
any person, firm or corporation to can or prepare in any way at 
any factory or plant of any kind in this State any tomatoes or 
tomatoes with puree with which there is used or introduced into 
the can any liquid substance of any kind whatever except the juice 
or juices arising from the said tomatoes themselves after they 
have been properly peeled, trimmed. cored and prepared for can- 
ning as food. 

Section 2. And be it further enacted, That it shall be un- 
lawful for any person, firm or corporation to can or prepare in 
any way any goods or vegetable product purporting to be canned 
tomatoes or canned tomatoes with puree, or having anything on 
the label or advertised in any way likely to deceive prospective 
customers into believing that they are canned tomatoes or canned 
tomatoes with puree except in accordance with the provisions of 
the preceding section. 

Section 3. And be it further enacted, That on and after 
January 1, 1921, it shall be unalwful for any person, firm or 
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corporation to sell or offer for sale within this State, either by 
retail or wholesale, any canned tomatoes or canned tomatoes with 
puree, or goods purporting in any way to be canned tomatoes or 
canned tomatoes with puree, or having anything on the label or 
advertised in any way likely to deceive prospective customers 
into believing that they are canned tomatoes or canned tomatoes 
with puree, if such canned tomatoes or canned tomatoes with 
puree have had at any time any liquid substance of any kind 
whatever introduced into the cans except the juice or juices aris- 
ing from the tomatoes themselves after they have been properly 
peeled, trimmed, cored and prepared for canning as food. 


Section 4. And be it further enacted, That any person, firm 
or corporation, or the agent of any person, firm or corporation 
violating the provisions of this Act relative to the manufacture 
or canning of tomatoes or tomatoes with puree, or the selling or 
offering for sale by wholesale of canned tomatoes or canned toma- 
toes with puree, shall, upon conviction, be guilty of a misde- 
meanor and be fined not less than one thousand ($1,000) dollars 
for the first offense and not less than five thousand ($5,000) dol- 
lars for each succeedig offense. 

Section 5. And be it further enacted, That any person, firm 
or corporation, or the agent of any person, firm or corporation 
violating the provisions of this Act relative to the sale or the 
offering for sale at retail of canned tomatoes or goods purport- 
ing to be canned tomatoes or canned tomatoes with puree, 
shall, upon conviction, be fined not less than one hundred 
($100) dollars for each and every offense. 

Section 6. And be it further enacted, That this Act shall 
take effect June 1, 1920. 

We have gone on record recently and in years past as 
oplosed to the packing of canned tomatoes with puree as 
ordinarily made from the peelings, skins and cores, because 
such Puree is rarely food fit for consumption. It is true 
that the clean tomato meat adhering to the skins and cores 
in the preparation of the tomatoes for canning, and of the 
small tomatoes discarded by the peelers because of trouble 
in skinring, is good food and that it is an economic waste to 
throw it away; and we will even go so far as to say that 
puree made from such clean, wholesome parts, is a benefit 
when added to the average can of tomatoes. But the difficulty 
is to insure the clean, careful handling of such waste; in 
other words to comply with the above requirements. We do 
not believe it is posible for the average tomato canner to 
so conduct this operation, in the rush and hustle of mid- 
tomato season, as to be always sure that the skins and cores, 
as they are termed, are clean, free from rot-specks, stems 
or dirt; and therefore, for the good of the canned tomato 
industry, the practice ought to be abandoned, and nothing 
but the cleaned, carefully cored, skinned and trimmed tomatoes 
be canned. A clear example of this is set forth by Dr. John 
P. Street, Director of Inspection in Indiana, under the National 
Canners Association Inspection System for 1919, wherein he 
says, speaking of the factories which made a specialty of 
pulp (puree) and nothing else, and those canneries which 
packed both canned tomatoes and pulp: 


“In the whole pulp plants the mold counts ranged from 
4 to 52 (during the season) average 19 in 344 samples, with 
only four rejections, or 1.5 per cent.; in the mixed, or trim- 
ming stock plants, from 8 to 88, average 38, in 507 samples 
with 145 rejections or 28 per cent.; while in the three plants 
in poor sanitary condition the molds ranged from 16 to 98, 
average 59, in 209 samples, or 73 per cent. These percent- 
ages, 1.5, 28 and 73, are worth remembering in considering 
the relative merits of pulp (puree) from whole and trimming 
stock, and the effect of poor sanitary condition on the quality 
of the manufactured pulp.”’ 


Evidently because it is possible to make puree that is 
entirely wholesome and good food, as Dr. Street shows, the 
National Pure Food Law does not prohibit the packing of 
this puree with canned tomatoes, but does require that the 
fact be clearly stated upon the labels of the cans. Because 
of this apparent conflict of the Government regulations with 
the proposed Maryland regulations, some canners have op- 
posed the passage of the law, as such, claiming that a pro- 
vision should be inserted in the law prohibiting the use of 
the word tomatoes on goods packed with puree, unless the 
word tomatoes is proceeded by the qualifying legend, and in 
as large or larger type, “with puree made from trimmings.” 
This would be all right-if provision is made for the careful 
handling and making of the puree, along certain definite 
rules and if the State Pure Food Law has the authority and 
power to enforce such. And it would seem to us that the 
bill, as proposed, lacks the designation of authority for its 


enforcement. The State Department of Health, of which Dr. 
I. C. Blaneck is Commissioner, should be charge with its 
enforcement, or we may have another instance of a law upon 
the Looks—-like the Better Seed Law—with no one entrusted 
with it’s enforcement. 

We understand that Dr. Blanck heartily approves of the 
bill, as do Professors Wood and Symons of the Maryland Agri- 
cultural College, and last Tuesday more than 30 canners ap- 
peared at Annapolis to urge it’s passage. 

One of the highest food technologists in the country, com- 
menting on the proposed law, fears it will prohibit the use of 
either sugar or salt, two articles used in the finest tomatoes; 
but as these are considered condiments they probably could 
not be barred under the law’s requlations. 

The special session of the Delaware Legislature should 
take up this question, and also the New Jersey Legislature, 
if it can be brought before them, 

The canned foods market has shown no noticeable changes 
from. prev.ous weeks. Since the announcement of the Govern- 
ment holdings there has been more confidence shown on the 
part of holders of goods, and nearly all market operators 
agree that we have passed the worse periods of the market. 


Changes are not numerous and they will be found on their 
regular )ages. 


NOTES AND OBSERVATIONS. 


Samuel F. Haserot Dies in Berlin—The news that arrived 
the closing hours of last week that Mr. Haserot had died in 
Berlin, Germany, is now confirmed by the Department of 
State. He died of pneumonia at the Hotel Bristol, in Berlin, 
Germany, on March 19th, 1920. 

In the death of Mr. Haserot the canning industry has 
lost one of its most notable figures; the man to whose credit 
might be placed much of the wonderful success of this in- 
dustry in recent years; who as much as any other man made 
the National Canners Association; the ‘father’? of publicity 
for canned foods, as he was the instigator of the movement 
to combat the lies and false accusations of the newspapers so 
common up to that time, and the man who directed the 
thoughts and actions of the National Canners’ Conventions, 
as Chairman of the Resolutions Committee. Born in Cleve- 
land 63 years ago, he rose from a clerk to be the manager 
and owner of a big wholesale grocery house, a string of 
canneries whose products are famous, was a director in many 
other mercantile houses and of banks and trust companies. 
He was one of the busiest men in America, but never seemed 
to tire; possessed a brilliant mind and cheerful disposition and 
numbered as a friend every man who knew him. And yet 
with all his many activities he found time for extensive 
travel, was fond of big game hunting in the far north and 
northwest, hundreds of miles away from all civilization, and 
delighted to recount his experiences in the wilds. 


He was at the Cleveland Convention and worked like 
a beaver on the Resolutions Committee and other work of 
the Association, of which he had been President in 1913, and 
this announcement of his death will, therefore, be the greater 
shock to all his friends. The whole industry will mourn 
so good a man. 

The Western Meeting—The Thirty-sixth Annual Conven- 
tion of the Western Canners’ Association will be held at the 
Hotel Sherman, Chicago, April 15th and 16th, 1920, and at 
the same time the Ladies Auxiliary will meet. All members 
and other western canners are urged to be present, and to 
bring their ladies. The program has not as yet been an- 
nounced, but it can be taken as certain that an attractive one 
will be prepared. An informal dinner will be given by the 
Brokers and, Supplymen. 

Pickrell & Craig Co., Continue Growing—Not content 
with erecting this. past year a magnificently appointed and 
roomy building to care for their rapidly growing business, the 
Pickrell & Craig Co., of Louisville, Ky., well known brokers 
in canned foods, etc., now announce the addition of Mr. W. 
B. Mann, formerly of McAlister & Mann, Louisville brokers, 
and previously identified with the Austin Canning Co., Austin, 
Ind., to their force, and two additional salesmen, as well: C. 
O. McVey and W. C. Kuykendall. They must be finding 
business down in old Kaintuck. 

Harry Mahool & Co., Have a Fire—Harry Mahool & Co., 
have been rapidly forging ahead among the canned foods 
brokers of Baltimore, as they are hustlers and giving the 
kind of active service that is liked. Wednesday night, how- 
ever, they suffered considerably from a fire, which gutted 
their fifth floor, and the rest of the building was much 
damaged by smoke and water. The exact amount of this 
damage has not been stated at this time, but it is certain 
the firm will go right on with its business. 
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TESTING ROOM 


HANSEN PEA BEAN FILLERS 


WHY THE HANSEN FILLER IS A PERFECT MACHINE 
‘Passing from the erecting room we followed the overhead conveyor tracks into a long, well-lighted room called 
the Testing Room. Here we found long lines of Hansen Fillers on the testing blocks, each machine being made 
to endure a rigid test under conditions as nearly similar to actual factory conditions as could be obtained. Each 


machine is operated continuously from ten days to two weeks, under the most exacting tests and inspection, so 
that when the Hansen Filler is finally 0. K’ed for shipment, it can truly be called a Perfect Machine.’’ 


THE WISCONSIN CHAIR COMPANY 


Manufacturers of Hansen Corn Cooker-Fillers, Conveyors, Gallon Fillers, Can Washers, Etc. 


CANNING MACHINERY DIVISION PORT WASHINGTON, Wwis.- 
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NEW YORK MARKET 


Buying in Small Lots Continues—Holders Show More Con- 
fidence—Tomatoes Weak—No. 2s in Better Demand 
Than Other Tomatoes—Corn Market, Steady— 
Demand Forced to Fall on the Cheaper 
Grades of Peas—Good Spinach Scarce 
and Wanted. 


Reported by Telegraph. 


New York, March 26th, 1920. 

The Situation—While the market has not developed quite 
as well as the trade hoped it would, most interests are of the 
opinion that it is in better condition than it has been. Mosi 
buying is still in small lots. No large jobbing interests have taken 
hold, and so far as ean be seen it is a buyers’ market. They are 
having things their own way thus far. But holders are not quite 
so anxious to sell as they have been. and some are asking higher 
prices. Or, to put it another way, they are refusing to make con- 
cessions, which amounts to the same thing, They are disap- 
pointed because they hoped to see something better than this—a 
jobbing demand, it may be—that would take away some of the 
quantities held here and loading down the market with goods 
that at present no one seems to want. On the other hand, some 
interests profess to see indications of improvement. They point 
out that the buyer is by no means satisfied; that it is necessary 
for him to go out after stock when he wants a very little, and 
that any considerable retail demand will force him into the mar- 
ket to replenish. It is pointed out by some that retailers are 
buying more, but the quantity is small, and not much effort is 
made by anybody to develop a further interest in the situation. 
But those who have watched carefully all the recent developments 
are of the opinion that the worst is over and that return of spring 
weather will bring about spring conditions, One thing is sure— 
the trade has at last learned the total holdings of the War De- 
partment, and that is some consolation. They know how much 
to expect, but they do not yet know when the supplies are to be 
released. But they hope that the next releases won't come at a 
time to set the market back into low prices and smal] demand 
again. A little pep would be very welcome, and Government sup- 
plies do not impart it. 

Tomatoes—The market is weak and goods are actually 
selling today below cost of producing. They are selling, too, far 
below the level at which the future pack is held. In spite of 
these low prices, which seem like good buys to all students of 
market conditions, jobbers refuse to take hold, and the situation 
shows no improvement as compared with previous weeks. No one 
is taking hold in anything like the usual activity at this season. 
All Southern standards are slow sellers, and No. 3s seem to be 
singled out for special dulness. The basis of quotations is $1.05a 
1.10 for No. 2s, $1.45a1.50 for No. 3s and $5.00a5.50 for No. 10s. 
The latter are moving in small lots only. No. 2s seem to be most 
wanted, while No. 3s are more or less neglected. The Govern- 
ment is to have a sale in Philadelphia tomorrow, and the trade 
is standing still, awaiting the result of that sale. California pack 
is equally weak, with No. 24%s quoted at $1.30a1.40 and No. 10s 
at $4.50a4.75. It seems to some that this waiting to see what the 
Government is going to do gets nobody anywhere. Why not go 
ahead and do something oneself? Since the war started most 
Americans have gotten into a habit of rushing to the Government 


for; relief for every sort of thing imaginable, while the real way - 


to get a remedy is to go after it as though it was really of some 
personal importance. The way to sell tomatoes is to do as the 
trade used to do—sell them, not wait to see what the Govern- 
ment is going to do about something. The situation is bad enough 


at best without making it worse by endeavoring to charge some 
remote agency with one’s difficulties. 


_Corn—The market is steady and moderate sales are re- 
ported at $1.10a1.15 for Southern Maine style standards. Low- 
priced lines are frequently quoted by different canners, but they 
fail to stand inspection as standards and are rejected when they 
arrive. A good deal of this sort of trading has been done, and 


it hasn't done the business any good, either. New York and Maine 
fancies are quoted at $1.50a1.60, with not much business. A few 
packers have offered Maine fancy at $1.60, but the majority of 
the canners have not named prices. Western corn is held at 
$1.50, and shows little activity. Movement into consumption is 
light in all localities. Few are buying for that purpose, and re- 
tailers are only beginning to realize that they will have to seek 
goods or be without supplies. 

Peas—Low-priced goods have been moving freely and 
appear to be closely cleared up in most quarters. It would be 
hard to find any lots below $1.25 for spot goods. Fancy seem 
to be all sold, leaving standards to supply demands for the re- 
mainder of the time until the new pack is ready for delivery. 
Futures in assortments do not appeal to buyers, and very little 
business is done because holders refuse to accept order for fancy 
unless a due proportion of standards and low grades are included. 
Inasmuch as buyers frequently refuse to pay the price, or accept 
the standards and others they do not want, the situation is not 
altogether as good as it might be. 


Business is nominal, and only 
small orders are placed. 


Movement over the retail counter is not 
promising, and many interests say they are doing almost nothing. 
They seem to think that consumers have left peas off their list of 
foods. 

Asparagus—Buying has begun, but first hands have only 
light supplies, and this, of course, limits movement to small lots, 
and sometimes the sizes most wanted are not available. Buyers 
would be glad to find further supplies, but they seem to be absent. 

Spinach—Desirable Southern pack is scarce and wanted. 
Not much is available from any quarter, yet the firm price seems 
to be a retarding factor in the movement. 

Sauer Kraut—The market is dull and all offerings are 
neglected. Few buyers show any interest. The season of greatest 
consumption is about over, and few buyers feel like operating now. 

Fruits—The improvement in foreign exchange is promis- 
ing, and it immediately resulted in improvement in sales of some 
varieties of fruits for export. The people abroad want the goods 
and they are here for sale, but the uncertainty of exchange pre- 
vents as liberal operations as would otherwise be possible. Peaches, 
pears and apricots are selling in a moderate way to go abroad. 
They might sell even better if conditions were a shade more 
favorable. Spot movement is limited in all these varieties, though 
the demand for the high qualities is better than it is for the 
poorer ones. Movement into consumption here is restricted by 
the general high prices, which seem to cause the more conserva- 
tive buyers to cease their operations, 

Peaches—Extra and extra fancy are in some demand, 
but the remainder of the list is neglected, and almost no business 
is done. Holders say they will make no concessions, and buying 
is not done unless the purchaser gets something in the nature 
of a bargain. 

Pears—tThe situation is similar to what it is in peaches, 
but movement is not quite so active. Buying is in small lots 
and chiefly for immediate use. 

Pineapples—The market is affected rather seriously by 
the export situation and by the wide range of prices at which 
they are offered by holders. Movement for spot consumption is 
very small and seems to be decreasing rather than otherwise. 

Salmon—It is not the season for active consumption and 
movement is light. Interest has been heightened somewhat by 
au realization that the costs of production of the new pack will 
be above the present market, and so speculative buying has re 
sulted. Red Alaska is held at $8.50a3.60 on the spot ,though 
probably an occasional lot can be picked up here and there at 
less money. Medium red is firm on flats. Cheap pinks are ex- 
hausted, and only a few lots are available at $1.75. Most holders 
are asking $1.80a1.90. Chums are firmer at $1.25 Coast. 

Sardines—The market is slow and easy, but all fish are 


held at unchanged prices. Stocks are light and holders are not 
pushing them at present. 


THE CANNING TRADE. 


PICKED UP IN PASSING 


With a few days of springlike weather, retailers report bet- 
ter business. Perhaps trade has not increased a great lot as yet, 
but the fact that it has increased some is of interest and is con- 
sidered indicative of what may be expected as soon as spring 
is really here. All retail business has been retarded by the snow 
blockades and various other handicaps due to the severe winter. 
But with that passed and with some possibility of spring coming 
shortly, the situation has improved and canned foods have gained 
along with the others. Thus far no difference in demand is re- 
ported. Nearly all purchasers want the better grades of fruits 
and are not anxious about the ordinary varieties, like corn and 
tomatoes. Perhaps they will come to that later, but at the moment 
business is limited to the demands which have seemed to control 
during the winter. Those who were never able to buy the expen- 
sive fruits are favored with higher wages than ever before, and 
they are enjoying some of the luxuries about which they have 


‘dreamed for years, perhaps. How long they will be able to keep 


up this grade of purchase is a question, but as long as they can 
they will, and retailers will have to govern their buying accord- 
ingly. In smaller towns the retail business has felt the effects 
of the home-canning operations last year. It is the fashion in 
some quarters to deery this phase of the canned foods business 
and undertake to belittle it, but when family after family puts up 
suflicient vegetables and fruits to enable them to use a can a day 
of their own products, it is a matter of importance for the canned 
foods man, and he should take cognizance of it without attempt- 


ing to belittle it. What will be done this year no one can say, 
but probably those who put up liberal quantities last year, even 
with sugar so ‘hard to get, will continue this year. The benefit 
to the trade comes through the education consumers get in this 
way, which wlil be beneficial in the years to come. This ardor 
will cool later, and then they will buy commercial canned foods 
to take the place of their own. 


Some packers have made opening prices on new pack Maine 
Maine corn on the basis of $1.60 f. 0, b. factory. This figure 
is lower than the trade expected. From what had been said by 
different ones, interested buyers were led to believe that the 
opening price would be at least $1.75. The lower price is a wel- 
come surprise, and sales will likely be as large as sellers will 
accept. Not all packers have made their prices as yet, but it is 
believed that those to come will not quote materially different 
from the ones who have named their figures. 

Specialty brokers formed an association the past week which 
is a branch of the American Specialty Manufacturers’ Association. 
The officers of the tentative organization are: President, E. W. 
Murphy; vice-president, W. C. Freeman; secretary and treasurer, 
M. ©. Boyer. The new organization is intended to aid in the 
elimination of a number of trade evils which frequently crop up 
to disturb the distributor of specialties. Specialty brokers often 
have troubles which are entirely different from what bothers the 
average broker. Some have to do with the relations between 
manufacturer and distributor, and others the relations between 
manufacturer and broker, and still others between brokers them- 
selves. It is hoped that by study of these problems and co-opera- 
tion in their settlement much of the difficulty which now bothers 
the trade can be eliminated. A system of arbitration is one of 
the possibilities, and that, it is believed, would greatly improve 
conditions and service. 


Strawberry growers in California are making contracts with 
canhers by which they are to receive 14¢ a pound for their prod- 
uct. This is the highest price ever paid for fresh berries for 
Canning. It is about double what was paid last year, and is four 
times what was paid some years ago. All expenses of canning 
ning higher this year than last, and the dealer who expects to get 
his canned goods cheaper this year is doomed to disappointment. 
The same general higher range of costs seems to pervade the 
canning industry that disturbed all others. 


ll 


J. A. Kreling, sales manager of the Pratt-Law Preserving Co., 
Santa Clara, Cal., who has been in New York a few days, making 
headquarters with A. R. Rodway, Inc., has left for his home. 

Southern markets are showing more interest in Maine sar- 
dines and are buying in car lots. 

The California Canneries Company is advising its customers 
not to speculate in surplus stocks in 1920. They say that the 
price of goods will be no lower in 1921, and that the only safe 
way is to operate on a conoservative basis for both this year 
and next. They believe that only this conservatism can help to 
stabilize the business. 

F. C, Wheeler, of the canned foods department of Seggermann 
Brothers, is drilling men of his department on the bowling alleys. 
Shortly they will roll the men from the dried fruit department 
of the same concern, and after that they will take on any other 
canned foods team that wants games. 

A little more business has developed in tomatoes, but actual 
trade is not active. Some of the more confident holders believe 
that actual business will be better as soon as spring opens. For 
the past few weeks everything and everybody has been handi- 
capped by snow blockades and otherwise, and the situation is not 
promising for improvement immediately. But many are hopeful 
that the return of sunshine will bring about better demand, and 
that the demand will broaden out so as to include other varieties 


than the high-priced fruits which have been the big sellers for 
the past two months. 


The publication of the figures by the War Department of the 
total quantity of canned foods held by them has been of some 
benefit, but the quantity held is not as important as the quantity 
to be sold at a reduction from regular prices. The department 
might, with propriety, go a step farther and indicate how much 
will be sold. Then those interested will know what competition 
is likely to be encountered from Government stocks. As it is 
now, the whole matter is a guessing match, and no one can say 
who is proving the best guesser. Probabliy nobody, and that is 
why they are all complaining of suffering more or less from the 
difficulties which often confront the seller when he is uncer- 
tain about his market, or when he expects competition which is, 
in a degrees, unfair. At any rate the figures show what the War 
Department holds, and that is some consolation, No one has 
known before, but by the way they were poured out those affected 
might be pardoned if they got the impression that the supply 
was endless. 

The oysters which are supplied fresh to some towns inland 
from the coast are anything but fresh. Shipping facilities are 
so disappointing and delays are so common that it is almost im- 
possible to get fresh oysters inland. It seems a favorable oppor- 
tunity for canners to extend their trade if they care for any more. 
Perhaps they are like other producers. They have business 
enough without taking on any more. 

Shipments have been delayed during the past month or more 
until about everyone is discouraged. To carry a shipment by 
express from New York 100 miles inland over main lines of rail- 
way requires at least a week to be certain of delivery. Sometimes 
the shipment is delivered inside the week, but moreover it goes 
over; so the average is probably about a week. And no improve- 
ment seems to be in sight. In nearly all instances the situation 
is worse now than it was earlier, and apparently little effort is 
made to clear away the accumulations. The only reliable method 
of shipping these days is by one’s own motors. And more and 
more food product distributors are relying upen motors to effect 
delivery. They could not be sure of ever reaching their cus- 
tomers by any other means, and when the snows lie as deep as 
they have since the opening week in February, the motor truck 
goes out of business. But everybody is looking and hoping for 
improvement, so that it seems likely that something will be done 
now that spring has come to make these conditions better. 

H. C. Baxter, of H. C. Baxter & Co., Brunswick, Me., was 
in New York this week, making his headquarters with U. H. Dud- 
ley & Co. 

Henry J. Sears. head of the H. J. Sears Company, wholesale 
grocers, Holyoke, Mass., was in the city briefly this week on his 
way home from a month at Atlanta, Ga. 

A. C. Roper, of Roper & Co., Petersburg, Va., was a trade 
visitor this week, and called on a number of leading brokers. 

Buyers of future salmon are working to control the situation, 
just as they have in the spot market. Coast interests write that 
they are working with the banks and that the buyers will not be 
permitted to dominate the market. “HUDSON.” 
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As Brokers View the Market 


BALTIMORE, MD. 


Baltimore, Md., March 27th, 1920. 

Amongst the canners of this section of the country the 
question of selling tomatoes for future delivery at fixed prices 
is a subject for conversation only, not for action. No sales 
have been made, that we know of, excepting some No. 1 tins, 
and the canners are letting the market drift along until the 
growers see the light. The farmers, apparently, cannot be 
made to understand the strong competition they are up against 
outside of their own immediate environments, and the result 
may be a large reduction this year in the acreage in the Tri- 
States territory which would mean, of course, a reduction in 
the output of the canned article. A number of important 
canners have announced their intention to keep their country 
factories closed this year rather than operate them on a basis 
of cost for the raw materials and labor which they feel sure 
will show them a loss on the season’s work. However, the 
season is young yet and there is a fascination about the game 
which will hold the growers and the canners to it. Do not 
get the impression that there is going to be a famine in toma- 
toes this year, far from it; rough spots have been met and 
smoothed out heretofore. 


Spot tomatoes were fairly active this week, not in large 
lots but with an increased number of medium-sized orders for 
trompt shipment, which is the best kind of buying because it 
shows that the goods are wanted for immediate distribution 
and consumption. The official statement, published last week, 
showing the light stocks of surplused tomatoes remaining to 
be sold by the Government, embracing both Army and Navy 
stocks, has not had sufficient time to sink in far enough to 
cause a rally in the market prices, but the significance of it 
will be more appreciated before long. Staple merchandise 
selling at less than the cost of production is not a risky pur- 
chase. April, May and June, as you know, are three of the 
largest consumptive months of the year for tomatoes. Cover 
your requirements, to some extent at least, for those three 
months and you will not be the loser. 


All Baltimore canners have sold out of No. 3 tins Spinach 
of the standard grade, leaving unsold at this time only two 
brands of fancy quality heavy-weight pack obtainable in all 
this market, for buyers’ labels or under factory brand, at 
$1.85 to $1.90 dozen. They are worth your immediate atten- 
tion if wanted. The No. 2 and No. 10 sizes are likely to fol- 
low suit at any time. 


Canned sweet potatoes are overdue for a rally in the mar- 
ket prices, and will do to buy now. The next canning season 
ior them is seven months off, and the largest buying is usu- 
ally done in the spring months. 


Stringless beans is one of the steady sellers in medium- 
sized lots, and the orders for them come from important 
markets for distribution. The buying of the standard grade 
Maine style Maryland corn, while not large, encourages the 
canners to expect a broader market shortly. None of the 
cther vegetables showed much life during the week. 


Pears, in No. 2 tins of the higher quality, heavy syrup, 
were active again this week. No, 3 Pears as well as apples are 
neglected for the moment; they will have their turn by-and-by. 
lf you need any pears for the spring and summer business 
pick them up now, here or elsewhere. Note our special offer- 
ing of No. 2 pears herein at a bargain-counter price. Wire 
order for a carload. 


Pie peaches were again in demand this week, and some 
larger-sized orders came in for them. The other grades of 


peaches are dull and unchanged as to prices. The stocks held 
here are light. None of the other lines of fruits were active, 
and the few orders were for small quantities. 

Notwithstanding the favorable weather conditions pre- 
vailing now, the cainners of Cove oysters can make but little 
progress because it is too late in the season for big canning 
of them, and all the unfilled orders booked last fall, which 
were blocked by the ice and snow all winter, have not yet 
been filled. Cover your requirements until next fall at today’s 
prices and rest content. We will appreciate your order next 
week. Also, buy crushed oyster shells promptly. 

THOMAS J. MEEHAN & CO. 


ABERDEEN, MD. 


Aberdeen, Md., March 24, 1920. 

Tomatoes—Decidedly the most interesting feature of the 
market this week was the announcement from Washington 
concerning the surplus stocks of canned foods held by the War 
Department. It develops that instead of being an enormous 
surplus of tomatoes, as many supposed, that there are approxi- 
mately only 175,000 cases of all sizes, and it is expected that 
this entire quantity will be disposed of prior to May Ist. This 
announcement ought to restore confidence in the market, and 
it is to be hoped that this leading staple will come into its own 
in the near future. A little co-operation on the part of the 
jobber will speedily bring it about. 


The market on future tomatoes has not yet opened up in 
this section, and while one or two packers have expressed a 
willingness to take on 2 little business, we hardly think it ad- 
visable to quote prices until there is more interest shown on 
the part of the jobbers. 


Corn—wWe can still buy fair quality Maine Style Corn at 
$1.07%4a1.10; strictly standard quality, $1.15, and fancy qual- 
ity, $1.25a1.50. In whole grain corn we can offer standard 
evergreen, $1.05a1.10; standard shoepeg, $1.20a1.25, and extra 
standard shoepeg, $1.50, f. 0. b. factory. 


C. W. BAKER & SONS. 


TOMATO JUICE AS BABY FOOD. 


One of our good friends on the Eastern Shore, wrote us 
recently, as follows: 


“After all, it seems that the tomato is foremost in the 
interest in the way of a food product. 


I am enclosing you a clipping from Sunday’s Baltimore 
Sun, wherein you will note that tomato juice is now recom- 
mended for babies even week-old babies, as being beneficial to 
them. 


This new discovery, which puts the tomato on the baby 
ration list, should be welcomed by the tomato interests as a 
sure sign of a steadily increasing consumption of that product, 
by the many thousands of new customers that are coming 
into the world every day.”’ 


The clipping referred to, taken from the Baltimore Sun 
of Sunday, March 14th, reads: 


Would Give Babies Tomato Juice. 


Hagerstown, Md., March 12.—Canned tomato 
juice for babies, instead of orange juice, was advo- 
. cated by Miss Ola Day, dietetics expert of the Mary- 
land State College in an address Wednesday after- 
noon at the Washington County Free Library before 
a home economics class. Quoting an authority on 
food value and health she stated that a teaspoonful 
of canned tomato juice is beneficial to infants—even 
week-old babies. 
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“An Increase of Production for 1920 is the obviously outstand- 
ing need to make up for the deficiency of 1919.” 


—Bulletin, National Canners Associatior 


One Way to Get this Increased Production is with 


Link-Belt Conveying Machinery 


[F you are a tomato packer, 

with your experiences of last 
year still in mind, we readily 
understand your hesitancy in 
making additional outlay, but, 
we know beyond a doubt that 
a large acreage of tomatoes 
must be packed next season 


to supply the ever-increasing 
demand. The facts to date, however, 
indicate a greatly reduced tomato 
acreage; a short pack this year is sure 


to follow, which means higher prices 
and greater profits in proportion. 


Prepare now to be the “Man of the 
Hour” this coming season, equipped 
with the best facilities for economical 
production, and —_ yourself among 
the few to profit from the attitude 
assumed by the majority of tomato 
packers under existing conditions. 


If you are not interested in tomatoes, 
allow our representative to call and 
discuss the application of our Peeling 
Table to other products. We build 
complete conveying equipment for the 
entire canning industry. 


Catalog and Further Particulars on Request 


Link-BeEL1 ComPANY 504 
PHILADELPHIA CHICAGO INDIANAPOLIS 
New York . Broadway Huntington, W. Va. Robson -Pri Bldg. San ° « . 582 Market St. 
Central Nat’! Bank Bidg. City, Mo. 306 Elmhurst Bldg. . . Lindrooth, Shubert & Co.. Boston 
576 First Ave.. 5. Louisville, Ky.» F. Wehle, Starks Bide. 
es-Barre Bank Ore. First and Stark Sts. New Orleans. 0, Hinz, Hibernia Bank 
Birmingham, Ala. S. L. Morrow, 720 Brown-Marx Bldg. 
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BUREAU OF RAW PRODUCTS 


The Better Crop Movement—Information for both Canners and Growers on im- 
proved crop raising—Recommendations by Specialists—An Educational 
feature of the utmost importance. 


Committee on Recommendations—Jas. H. Beattie, Bureau of Plant Industry, U. 8. 
Department of Agriculture; C. E. Temple, Md. Agr. College; L. G. Shermerhorn, 
New Brunswick, N. J.; J. M. Le Cato, Del. Agr. College; H. F. Hall, Jos. Campbell 
Co., Camden, N. J. 


Seed Committee—F. J. Pritchard, U. S. Dept. of Agr.: Fred. Lippincott, Moores- 
town, N. J.; Walter M. Wright, Preston, Md.; Harry Hankins, Bridgeton, N. J.; 
J. M. Le Cato, Del. Agr. College; Asa Bennett, Frankfort, Del.; C. E. Temple, Md. 
Agr. College. 


The G 1c itt Scientists, Canners, Growers (Tri-States)—Prof. F. J. 
Pritchard and J. H. Beattie, of the U. 8. Department of Agriculture, Washington; 
T. B. Symons and C. E. Temple, of the Maryland Agricultural College; L. M. McCue 
and J. M. Le Cato, of the Delaware Agricultural College; L. A. Clinton and Prof. 
Nissley, of the New Jersey Agricultural College. 


Canners—Wm. Silver, Aberdeen; F. A. Torsch, Baltimore and Milford, Del.; 
W.-M. Wright, Preston; H. F. Hall, Camden, N.J.; H. Hankins, Bridgeton; George 
H. Draper, Jr., Milford, Del., and President Asa Bennett, Frankford, Del. 


Growers—J. E. Patten, Georgetown. Del.; M. Schermerhorn, New Brunswick. 
N. J.; J. Dudley, Moorestown, N. J.; Fred Lippincott, Moorestown, N.J.; Robert 
Houston, Georgetown, Del., and Brooks Ross, Seaford, Del. 7 
Resolution of the National Canners Association—Resolved, That it is the sense of 
the Executive Committee that there be established within the National Canners 
Association a Bureau of Conservation of Raw Products; that the Finance Com. 
mittee be instructed to select a director for such Bureau and for the purpose of 
meeting the salary of such office and for the support of his Bureau, be authorized 
to appropriate during 1920, such an amount as the committee may deem expedient, 


A Hearty Invitation—We earnestly request the Agricultural Colleges or Experiment Stations of all the States to send us copies of 
all bulletins or special articles bearing upon the subject of canners’ crops; and we likewise urge the Chairmen of all canners’ committees— 
and the canners who are interested in this all important consideration, to keep us promptly informed upon all matters affecting this 

This will be a great educational department only to the extent to which you help.—Zditor. 


question. 


A GREATER CROP DEVELOPMENT FOR THE TRI-STATES 


Care and Work Will More Than Restore the Old Time Yields. 
Canners and Growers Must Co-operate—An Address 
by Jas. H. Beattie, U. S. Dept. Agr., Before 
the Tri-State Packers Association. 


For a long time it seemed to me that the Tri-State section 
had certain serious handicaps operating against it in the pro- 
duction of tomatoes. It was felt that the soils were, as a class, 
quite light and easily depleted in plant food, and that it was 
hard to maintain farm rotations that would insure uniformly 
good results from year to year. However, upon consideration 
I have become convinced that there is no inherent reason why 
this section cannot maintain the position it has for so many 
years occupied in the tomato industry. I am not only con- 
vinced that this position can be maintained, but that even a 
more prominent position can be taken and maintained. I feel, 
therefore, that instead of becoming discouraged and allowing 
the enterprise to drift away from this section, every grower and 
canner should realize that by hard and consistent work the 
situation can be saved. This will mean that every canner must 
take the situation seriously, must work hand in hand with the 
growers to encourage them and help them to better yields 
through co-operation. Your enterprise, gentlemen, is a co-op- 
erative one; that is, you cannot get along without the growers 
and the growers cannot get along without the canner, as the 
canner gives them a market for their crop. It is to be hoped 
that a more sincere spirit of mutual helpfulness will be mani- 
fested between growers and canners. It is to be regretted that 
misunderstandings of the past have arisen, but we all feel these 
can be overcome now that the real seriousness of the situation 
1s appreciated by everyone. 

You are, perhaps, all familiar with what has been done 
during the past few weeks with a view of improving the tomato 
situation in the Tri-States. Several conferences have been 
held, the first in the office of the Chief of the Bureau of Plant 
Industry, at Washington, the second and third at Wilmington, 
and in addition to these large conferences, several committee 
meetings have been held. These conferences have been? at- 
tended by representatives of the canners and growers, repre- 
sentatives of the State agricultural colleges of Maryland, Dela- 
ware and New Jersey, and by representatives of the Bureau of 
Plant Industry, U. S. Department of Agriculture. Out of the 
mutual interchange of views at these conferences, a set of 
recommendations have been formulated as it is felt by all in- 


terested that by the adoption of these recommendations much 
good can be accomplished even this season. These recom- 
mendations may be summarized in a few words. Good soil, 
good seed, good plants, proper fertilization, proper prepara- 
tion of the land, and proper setting and cultivation of the plants 
and the crop will in most cases give largely increased produc- 
tion of tomatoes. A complete copy of these recommendations 
has already been published in ‘‘The Canning Trade” and it is to 
be hoped that these recommendations will be given as wide 
publicity as possible. The work of carrying the campaign into 
effect; that is of carrying the recommendations directly to the 
growers, is being carried out through the State Extension 
forces of the three States. At the present time every county 
agent in the tomato-growing regions of these states has copies 
of these recommendations with enlarged and detailed directions 
prepared by the State forces. Meetings are being held in all 
important tomato-growing sections, and it is practically as- 
sured that a great deal of good will be do:.c. 

Aside from the above recommendativius made by your 
committee, for use as a temporary help, it is realized that the 
main part of the problem lies in the future, and that we should 
adopt a comprehensive program for work during the coming 
years, as it will take time to build up the industry to the point 
of maximum yields. That such yields can be secured is proved 
by the fact that growers throughout these sections are securing 
yields of from 8 to 11 tons per acre year after year. The com- 
mittees hope that the work can be so continued that it will be 
possible to correlate the work done by the various States and 
by the Federal Government in such a way that the greatest 
good will come out of it. 


THE PRESENT STATUS OF THE TOMATO SEED SITUATION 
IN THE TRI-STATES. 


By Prof. J. M. Le Cato, Associate Plant Pathologist. 


A thorough investigation of all sources of tomato seed has 
been made by the seed committee during the past three weeks. 
The committee has looked into the available seed supplies 
which have been saved by growers, canners and the regular 
seedsman. 

We find that our campaign for good seed has resulted in 
all local seed in each community being absorbed by the people 
of the community. This is especially true in cases where the 
grower has a local reputation for high yields. In many cases, 
however, the best growers who selected and saved high class 
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BALTIMORE, MD. 


Accurate Sizing must be 
accomplished if quality of 
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THE PEA GRADER 
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seed themselves, refuse to put this seed on the market at any 
price. 
There is an abundance of low grade seed available even 
in ton quantities if so desired. This seed, however, is not 
selected and should not be planted unless used as a last re- 
source. One of the effects of our recommendations has been 
to make poor seed harder than ever to dispose of by canners 
and seed dealers who put ‘“‘cannery run” seed on the market. 


The big seed houses offer seed of good quality for this 
coming year, and where the grower can get a statement from 
the seed house guaranteeing germination and purity we deem 
that seed from this source will be the growers’ best bet for 
the coming season. 


We hope that every canner and every seed grower will 
make a special effort to obtain from some source a small quan- 
tity of the highest grade seed that is obtainable, no matter 
what the price, and from this seed select plants of high yielding 
types to insure a large quantity of high grade seed for 1921. 


GROWING SWEET CORN FOR THE CANNING FACTORY 
By A. T. Irwin, Iowa State College of Agriculture. 


Iowa leads all the States in the production of sweet corn, 
the pack aggregating approximately two and one-half million 
cases per year. 

The growing of sweet corn for canning purposes has a num- 
ber of advantages. It is a cash crop. The returns are made 
in the early autumn, thus providing funds for fall operations. 
The grower is assured of a market. The crop is contracted for 
at planting time at either a specified price, or in a sliding scale 
according to the market price of field corn, approximately on a 
ratio of one ton to fifteen bushels fields corn. Hence there is 
no question about a glutted market or low prices. The crop is 
harvested at a comparatively slack period, hence it utilizes 
labor to advantage. 


Sweet corn works in well in the scheme of crop rotation, 
particularly for winter wheat. The Indiana Agricultural Ex- 
periment Station reports: * “Surveys over the State have proven 
conclusively that sweet corn ground will yield about five bush- 
els more wheat when following sweet corn than if planted after 
any other crop.” 


Immediately following the harvesting of the ears the 
stalks may be removed and the land double disced and sown 
to winter wheat. Grass may be seeded the following spring. 
A number of growers have found this combination of winter 
wheat and grass, which is possible with sweet corn, more 
profitable than the customary rotation of oats and grass follow- 
ing field corn. 


One of the most important advantages of growing sweet 
corn in this State is in the fact that it may be planted late 
with safety. Due to a late spring or wet spots field corn 
planting may be delayed until it is not likely to mature. Sweet 
corn may be used in such instances to advantage as the matter 
of maturity is not a problem. 


Sweet Corn Does Not Exhaust Fertility. 


Sweet corn when harvested at the canning stage does not 
exhaust the soil fertility as do most farm crops. It is a well 
recognized fact that the processes involved in the maturing and 
filling out of the seed make a heavy drain upon the fertility 
of the soil. Sweet corn is harvested before this stage is 
reached. At this stage ears are 75 per cent water. 

The comparative exhaustion of soil fertility from sweet 
corn in comparison with field corn, computed according to 
analyses reported by Dr. C. G. Hopkins, late chief agronomist 


and chemist of the Illinois Agricultural Experiment Station, 
are as follows; 
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Fertility Per Acre Removed From Soil By Sweet Corn 
and Field Corn. 
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58.8 Ibs. 82% less 
Phosphorus ........ 2.1 lbs 9.0 lbs. 329% less 
Potassinm ........- 24.0 ibs 11.1 Ibs. 26% more 


It will be noted that the demand for nitrogen and phos- 
phorus is much less for sweet corn than for field corn. In 
the case of potash the conditions are the reverse apparently due 
to the fact that this element is directly associated with the de- 
velopment of sugar. 

Sweet corn also provides an early soiling crop. It may 
be harvested in early September before the field corn is suf- 
ficiently matured and at a time when green feed is usually 
scarce. Sweet corn silage has a very high value. The stalks 
are sweet, palatable and contain less crude fiber and hence 


a higher percentage of digestible matter than field corn, 


Stowell’s Evergreen and Country Gentleman are the two 
varieties most grown in lowa—the former predominating. The 
seed is usually farnished by the canning company in order to 
insure the uniform planting of the same variety. Good corn 
land does equally well for sweet corn. The returns are not 
satisfactory on a thin impoverished land. 


Method of Seeding and Cultivation. 

Fall plowing to a depth of about six inches has many ad- 
vantages. The importance of a fine mellow seed bed cannot 
be over emphasized. Thoroughness at this point has much to 
do with securing a good stand and a heavy yield. 

Sweet corn is not as vigorous a plant as field corn and is 
usually planted directly following field corn. It does not start 
well on a cold wet soil. The exact dates of planting should be 
determnied in conference with the factory operator in order 


that an even flow of the crop may be provided for the factory 
in the fall. : 


The seed is planted one and one-half inches deep or down 
to moisture in a dry soil and four to five kernels to the hill. 
This will require about nine pounds of seed per acre. The 
harrow should follow the planter to wipe out the wheel tracks. 
On sloping land it is well to stop in time to do this each day. 
Even a light shower the following night may start a gulley 
down the wheel track as well as uncover the seed. 

From two or three cultivations with a six shovel cultivator 
and an equal number with a surface cultivator the latter part 
of the season are commonly given. Deep cultivation late in 


the season breaks off the roots and is likely to do more harm 
than good. 


A maintenance of a dust mulch to maintain the soil mois- 
ture is a vital practice. A ton of roasting ears contains approx- 
imately 1500 lbs. of water. Both the yield and quality of the 
crop are affected by the moisture supply. 

The harvest season under Iowa conditions usually extends 
from the middle of August to the second or third week m 
September. The ears are snapped with the husks on and the 


stage of maturity at which it is to be gathered is indicated by 
the factory operator. 


Yields of three tons per acre of Evergreen are common 
on productive soils and double this in many instances. 

The husk pile is a valuable by-product. It contains the 
tips of injured ears and the cobs of sweet corn at this stage 
contain a considerable percentage of protein and starch. The . 
husk pile packs down in such a manner as to exclude the air 
and makes an excellent grade of silage without the necessity 
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MANUFACTURED, SOLD AND GUARANTEED BY 
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of its being placed in a silo. Chemical analyses indicate that 


the husk pile silage compares favorably with the best grade of 
field corn silage. 


Pumpkins an Inter Crop. 

Pumpkins are often used to advantage as an inter crop 
with corn. The seed is planted in either missing hills or ad- 
jacent to every third hill. Corn planters are now available 
with a pumpkin seed attachment. On a fertile soil the pump- 
kins do not seriously interfere with the sweet corn crop and 
are an added source of revenue, yielding from 2 to 3 tons per 
acre. 

Many of the factories are ready to contract for this crop in 
the spring at a specified price or it may be fed to the stock. 
From two to three tons per acre is a common yield, depending 
on the severity of injury from the bugs when the plants are 
small and an adequate moisture supply when the pumpkins 
are filling out, 


* Leaflet No. 99, Purdue University, Agricultural Extension. 


FREIGHT RATES & SHIPPING NEWS 
Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


Since notice given in this column under date of March 
1, 1920, concerning amended Section 3 of the Uniform Bill of 
Lading which covers the period of limitation during which 
suits of loss and damage can be brought against the carriers, 
the Transportation Act has been passed by Congress and Sec- 
tion 438 of this Act provides that the two-year period for 
the institution of suits for recovery on claims for loss, damage 


DETROIT, MICH. 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


CHICAGO, ILL. 


or delay, shall be computed from the day when notice in 
writing is given by the carrier to the claimant that the car- 


rier has disallowed the claim or any part or parts thereof 
specified in the notice. 


It is unlawful for a carrier to provide for a shorter period 
than specified in the Act, and to the extent that the Bill of 
Lading or Express Receipt is in conflict with this provision 


of the Act, the latter will govern so far as interestate ship- 
ments are concerned. 


In view of this situation it is considered unnecessary at 
this time for shippers to make correction by rubber stamps or 
otherwise, in their present supply of Bills of Lading. 


The American Railway Express Co., through its counsel 
has filed with the Interstate Commerce Commission a petition 
to increase the express rates now in effect. The express rates 
now in effect were passed upon by the Interstate Commerce 
Commission several years ago, and were based to a large 
extent on the average of twice the first-class freight rate. Since 
that time, however, the freight rates have increased from 25 
to 50 per cent. and the Express Company now prays in its 
petition that it be allowed to increase its rates approximately 
25 per cent, in order to maintain the parity between freight 


and express rates as aproved by the Commission in its former 
decision. 


On March 22nd the Interstate Commerce Commission will 
hold a hearing at Washington to hear the views of both the 
carirers and the shippers with respect to matters required 
to be done by the Commission pursuant to Section 15-A of the 
Act to Regulate Commerce as amended by the recent Trans- 
portation Act. The subjects for discussion are: 


1. Whether for the purposes of said Section 15 (a) the 
rate adjustment shall be made for the carriers as a whole, or 
by the rate groups or territories to’ be designated by the Com- 
mission, and if the latter, what rate groups or territories should 
be so designated. 

2. What methods should now be employed under Sec- 
tion 15 (a) for determing the aggregate value of the railway 
property of the carriers as a whole, or of the carriers as a 
whole in each of such rate groups or territories. 


OMAHA, NEB. 
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THE AWAKENING OF 


MARYLAND CANNERS 


Publicity and Inspection claims their eager attention and is rapidly making friends 
among them—Maryland to pledge itself wholeheartedly to the great 
ideal of Better Quality and Increased Distribution. 


Two months ago the canners of Maryland were almost 
wholly indifferent to the plan of Publicity and Inspection 
inaugurated by the National Canners Association. Other 
important canning sections had received the plan with 
confidence and with enthusiasm, but Maryland remained 
outstanding in its unwillingness to accept it. Maryland 
has at last awakened to the tremendous significance which 
is bound up in a movement that may not unlikely have the 
effect of revolutionizing the canning industry of the whole 
country. But, whereas Maryland was unwilling and un- 
receptive, now Maryland is alert and eager; and it is the 
hope of the promoters, themselves subscribing members, 
that before long the greater number of the canners of 
Maryland, if indeed not each and everyone, will have af- 
fixed their signatures to contracts that will bind them to 
the rigid system of inspection which is to prevail and 
through which is to be secured the inestimable advantages 
of the great campaign of advertising that is going to an- 
nounce the seal of inspection, and explain its meaning and 
purpose to countless thousands of consumers. No canner 
of Maryland who will give serious thought to this splen- 
did campaign of Publicity and Inspection can possibly 
fail to see the extraordinary advantages which it offers. 

Surely it is the most constructive scheme of advertis- 
ing ever proposed to the canners of this country, and the 
very cheapest advertising they may ever hope to buy. 
Signing the contract, even the smallest canner becomes 
forthwith a national advertiser. The newspapers of great 
cities immdeiately become his message bearer, and pow- 
erfully influential magazines, going into every nook and 
cranny of the country, will repeat to its readers the story 
of the seal which appears on his label. Because of the 
persistence of the advertising campaign during at least 
three years, and perhaps indefinitely, the distribution of 
inspected or certified canned foods is going to reach stu- 
pendous proportions. Advertising is the unfailing friend 
of truth—and certified canned foods are going to be the 
very highest expression of truth in canned foods. With 
certified canned foods to support it the advertising cam- 
paign cannot possibly fail of the high hopes entertained 
of it. Inspection itself is going to prove one of the great- 
est boons the canners of Maryland have ever enjoyed. Un- 
der inspection the canning industry in Maryland is to 
have a re-birth; under inspection the canning business of 
Maryland is going to recover whatever of prestige may 
have been lost to it because of the absence of inspection ; 
under inspection Maryland canned foods will rise to a new 
dignity and distinction. 

Publicity and Inspection mean much to all subscrib- 
ing canners, but have very large and outstanding advant- 
ages for subscribing Maryland canners. Subscribers be- 
come as members of a great body corporate in which they 


merge individual aims and aspirations and in which they 
pledge themselves to new canning ideals. With no curtail- 
ment of individual initiative the canners of Maryland will, 
however, yield themselves to a great common endeavor and 
have for their compensation the rich fruits of the most 
complete scheme of co-operation to which their attention 
has ever been invited, a co-operation no longer merely 
preaching, but earnestly and energetically practicing. Un- 
der inspection the good name of Maryland may no longer 
be violated. The subscribing canners, pledged to new 
ideals of quality, will not be found defaulting in quality, 
self-interest forbidding it, nor will the subscribing can- 
ners, now highy and efficiently organized, permit the con- 
tinuance of. any practice, upon the part of any canner, 
subscribing or non-subscribing, by which the hopes of the 
new canning ideals shall be put in jeopardy. The power 
and the authority of unity is going to reside in the seal of 


_ inspection—it is going to bring canners together as never 


they have been brought together before. The seal of in- 
spection, a thing of sternest discipline, will bind equally 
upon all subscribing canners. 

Who, after all, could be nearly so much interested in 
the development of canning as the canners themselves. 
Surely no local government could feel the same acute in- 
terest, nor could the Federal Government itself feel the 
same acute interest. Though the canners of Maryland 
need all the helps which judicious advertising can supply, 
the canners of Maryland will be specially helped by the 
system of inspection which is soon to prevail among them. 
State inspection in Maryland, because of inadequate 
funds, has been almost hopelessly inadequate. The in- 
spection which the canners will provide for themselves, 
and out of their own funds, will in the end be a specialized 
and highly-trained service, controlled by rigid rules and 
inflexible standards. Under inspection inferior canned 
foods are doomed; they can no longer practice their de- 
ception upon the people. Subscribing canners will not 
pack inferior canned foods, a stern, self-imposed discipline 
of inspection forbidding it on the one hand, self-interest 
forbidding it on the other hand. 

The question is now and again asked whether inspec- 
tion will bring raw material within its purview. And the 
answer is, yes. If only 75 per cent of the canners of 
Maryland accept Publicity and Inspection the delivery by 
the grower of inferior or unmerchantable raw material 
will be impossible. No canner under inspection, will re- 
ceive inferior raw material; self-interest would forbid it. 
The canner under inspection who would receive inferior 
raw material, with a full knowledge of what he were do- 
ing, could not remain under inspection. No canner may 


have inspection except under the strictest conditons, and 
no canner may retain inspection unless the conditions are 


- 
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A World Labeler for the Sardine Canner 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Paoker are 
built for Spot Labeling and for all kinds of 
Gallon Packers—Panel Bottles—Tumblers and 


Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. . . . 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY CoO. 


Worcester, Massachusetts 


The Karl Kiefer 
Piston Type Visco 


Fills Jam, Jelly, Apple Butter, Preserves, Mar- 
malades, ete., accurately and without the costly 
splashing, spilling and over-flowing manufacturers 
have experienced heretofore in packing these products. 


This machine has a large daily capacity. The 
clean, accurate filling permits manufacturers to package 
more quickly and with less help. 


The Visco handles all kinds of containers which 
may be discharged automatically. Can be moved 
anywhere about the plant and is operated by a 
small motor. 


Write for pamplet T 


List of users on request 


THE KARL KIEFER MACHINE CoO. CINCINNATI, OHIO 
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faithfully observed. In a large sense inspection is not 
bought—it is merited or deserved. Self-interest upon the 
part of the subscribing canner will make him alert in 
bringing about the discontinuance of any practice calcu- 
lated to defeat the ends towards which he is striving. Un- 
der inspection bad seed is doomed. Only good seed may be 
used in the growing of canning crops. Inspection is 
crowded with advantages to the canner of Maryland; it 
will make for the removal of every abuse that has crept 
into his business to injure it. The most efficient inspec- 
tors, however, will be the canners themselves. No official 
inspector can feel the same deep interest in the success of 
this great adventure in co-operation as the canner himself. 
The canner knows that the success of the advertising cam- 
paign will be in proportion to the thoroughness of the 
plan of inspection. Without inspection the advertising 
campiagn would be hopeless, and the subscribing canner 
knows it full well. Inspected or certified canned foods 
must be worthy of the praises which advertising will utter 
of them—and they will be. 

Perceiving the helplessness of the position in which 
they would find themselves as producers of non-inspected 
and therefore non-advertised canned foods, the canners of 
Maryland, hitherto indifferent, are now wisely claiming 
the advantages which will follow from the use of the seal 
of inspection upon their products. The Maryland pro- 
moters, each a subscribing canner, are enthusiastic over 
the interest which has been awakened in Publicity and 
Inspection during the past two weeks and they hope for 
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“Jomato produets Company 


its adoption by all the canners of Maryland. Present in- 
dications point unmistakably to the realization of their 
hopes. Maryland is going to have inspected canned foods 
so that its rightful share of the great advertising campaign 
already begun, and to be long continued, may be enjoyed. 

The plan is a GO in Maryland, as in other States; the 
doubters, everywhere, have ceased doubting and signers 
are coming in rapidly, leaving only those who always trail 
behind. 

THE DINGLEY COMPANY INCORPORATES, 

E. S. Dingley Company, Inc., with a capital stock of 

$60,000, has been organized under general laws to engage in 


a general canning and preserving business. The officers of 


record are W. H. Gulliver, L. A. Pierce and J. G. Ryan, all of 
Portland, Maine. 


Strong, Safe 


That’sthe story of the Ca'dwell Tubular Tower 
So simple you can erect it yourself. So 
strong it wil’ endure cyclones and tornadoes. 
Safe because it conformsstrictly with approved 
engineering principles. The cost is moderate. 
If you want these qualities in a tower, equip 
youreelf with a Caldwell Tubular. 
Send for Catalogue 


W. E. CALDWELL CO. 
Incorporated 
2310 Brook St. 

LOUISVILLE, KY. 


We Specialize in 


PAOLI.INDIANA. 


Five Indiana Factories; at Orleans, French Lick, Hardinsburg, Marengo and Paoli. 


Dependable Tomato Pulp, Puree and Paste. 


These, and these alone, are a business with 


They are not a by-product. : : 


Our Whole crop of Whole tomatoes goes into these three 


products. 


Color, flavor, and natural pectin are conserved 


through painstaking care in growing and sorting the Tomatoes, 


Our crop is grown from choice seed, the result of our own 
many years selection, A limited quantity of seed will be 
sold for delivery in December, 1920. 


and by the use of vacuum kettles in concentrating the juice. 


Laboratory controlled and accurately standardized. 
form tomato solids. Fully guaranteed under all food laws. 
Established 1911 


Uni- 


ye 
Simple, 
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“We excel Our Labels 
inDesigns | are the Tighes est Standard 
fArtigtic erit for Commercial Value. 


Stecher Litho ©. 
Rochester, 


Sr => 


Evaporated and Condensed Mik CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure Combined 

Deliveries Capacity 
to Customers Over 

FOUR FOUR HUNDRED 

SEPARATE MILLION CANS 
FACTORIES PER ANNUM 
ADDRES 


PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. Weirton, Hancock Co., West Va. 
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THE JOBBER AND THE CANNER. 


Address Delivered Before Tri-Siate Wholesale Grocers’ 
Harrisburg, Pa., March 10, 1920, by W. J. Sears, 
National Canners Association. 


Association, 
President 


When some thirty days ago, the Federal Reserve Board instructed 
the Federal Reserve Banks to limit their leans to member banks, and 
under certain conditions to raise the rate of re-discount paper, the 
nation entered upon its first deliberate measure to check inflation and to 
begin the recession towards normal values. It is idle to regret that 
this action might have been taken earlier, or to wish that it had been 
postponed. Such action was, sooner or later, inevitable, and the only 
question now is: Will our commercial machine absorb the shock? 
This depends entirely upon the care, intelligence and judgment of the 
member banks in their execution of the new policy. 

It is in the first place, an heroic remedy for a serious ailment. Its 
declared purpose is to check and retard speculative values, the need 
and desirability of which there can be no debate. But the danger in 
that legitimate values may also be affected unfavorably. 

The power to inflate or deflate the currency of a nation in pro- 
foundly potential for good er ill. We see now in Europe the effect of 
unrestrained inflation where in some countries the several forms of 
money have practically no value. But a nation without sufficient money 
is quite as bad off as a nation with too much. Therefore, unrestrained 
deflation would result in the same sort of industrial collapse, as now 
exists in most of the European countries. 

The ultimate purpose of the present policy of deflation, it is said, 
is to reduce the high cost of living. This purpose is desirable and will 
certainly follow any marked curailment of the mediums of exchange. 
But we should bear in mind that both inflation and deflation, if un- 
checked, will result in social and industrial mal-adjustments. Usually 
inflation will cause a high cost of living; deflation, a low cost. The 
concomitants of the two conditions are however strikingly unlike. A 
period of inflation, is almost always marked by great industrial activity; 
deflation by wide-spread industrial stagnation. What is desired in 
any nation in respect to its supplies of money and credits is to discover 
the golden mean between excessive inflation and excessive deflation. 

No thoughtful student of the times can deny the need of reducing 
our volume of money, or its representative forms of credits and eur- 
rency. This is the essential first measure in any plan of re-adjustmen‘. 


JAMES F. COLE 
President 
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ATLANTIC CAN CO. 


BALTIMORE, 


But there are other measures quite as important. There must be less 
extravagance, both public and private, and more thrift. There must 
be less profiteering, both public and private, and more honorable deal- 
ing. There must be enacted a sound and national system of taxation, 
which will raise the revenue to meet our war debt, without placing a 
penalty upon business initiative. 


But whatever the measures of re-adjustment may be, the one 
supreme need is a slow and gradual return to normal conditions. Since 
any recession from the present level of values, must involve the aborp- 
tion of financial losses, the prime necessity is to restrict these 
losses to profits, arising from current operations. -If the losses should 
involve our capital funds, re-adjustment would end in commercial stag- 
nation and insolvency. ; 


The whole situation demands upon the part of our financial and 
industrial leaders, care, forethought, prudence and above all, calm and 
courageous faith in the power of the nation to will and to achieve a 
safe return to normal conditions. If there shall be in men’s hearts, 
any fear or cowardice, if men shall think of financial panics or predict 
industrial stagnation, if men shall become so conservative as to retard 
the natural development of their operations, the period of national 
re-adjustment will be transformed into a period of irrational liquidation. 

Effect of Credit Limitations Upon the Wholesale Grocer—What has 
been the effect upon the country of the first formal effort to check 
our expanding credits? Substantially, there has been none upon the 
volume of legitimate transactions. Some speculative business in Wall 
Street has been given a well deserved jolt. A lot of speculative land 
deals have been wisely cancelled on settlement day, March ist. Some 
unfortunate purchases for export at unconscionable prices have been 
cancelled, but beyond this, the gigantic march of the nation’s business 
goes steadily forward. During the months of January and February 
just past the volume of business was 26 per cent. greater than during 
the same months of 1919. 


The only really unusual happening has been apparently the decision 
of a good many wholesale grocers to stop buying future canned foods. 
This action is important if true. My first impression is that no such 
deliberate and well considered action has been taken, but assuming 
fcr the sake of the argument that it is true, or is threatened, let us 
consider it for a moment. Such action is indefensible on several grounds: 

(1) There is no sound reason for it from the standpoint of general 
business conditions. 


MARYLAND. 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use elther water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - 


SUCCESSORS TO 


GEO. W. ZASTROW 


CARNAHAN, The Sign of Quality 
COKE TIN PLATES 
IF IT IS THE BEST WE MAKE IT 
The Carnahan Tin Plate & Sheet Co. 
CANTON, OHIO 
BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - Montreal 
Walter G. Clark, Inc. - - - St. Louis 
San Francisco 
Los Angeles 
Rolph, Mills & Co. Seattle 
Portland 


SIT DOWN! 


You will get more work from your 
employees if you make it possib e for 
them to sit down totheir work. 

STEEL Stools withstand practically 
allconditions. They are proof against 
water, oil, grease, fire, and wear. 

Some enthusiastic users say that 


No. 440 O T-§ TE EL No. 4 
Steel Seat Steel Seat 
Stools can’t wear out but we merely claim that every stool is made to 
the best of our ability and that all material used is of the best quality 
obtainable for stool purposes. 

Made with either steel or hardwood seats, and with or without the 
comfortable, adjustable back rest. 

Write for catalog ‘K’ describing a complete line of factory stools, 
chairs, tables, and trucks. 


ANGLE STEEL STOOL COMPANY, Otsego, Michigan 


CHAIN BELTING 


be made. 


CALDWELL GEARS 


All the teeth are molded from a single tooth pattern 
the spacing being done by accurate machinery, the 
gear being as nearly perfect as a cast tooth gear can 
SPUR, BEVEL, MITER and WORM 
‘GEARS. We also make CUT TOOTH gears. 


SPROCKET WHEELS, PULLEYS, SHAFTING, 
BEARINGS, CLUTCHES. 


A complete line of ELEVATING, CONVEYING and 
Power Transmitting Machinery. 


H. W. CALDWELL & SON CO. 


17th STREET AND WESTERN AVENUE, CHICAGO 
50 CHURCH STREET, NEW YORK 
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(2) There is no justification for it from the standpoint of well 
established customs on the part of the canner and jobber, in trans- 
actions of this kind. 

(3) It is unwise from the standpoint of production of the essential 
foods necessary for the world’s need. 

(4) It is in conflict with the best interests of the consumer, 
As to general business conditions, I have already said that these 
decided not to buy future canned foods, the retail grocer 
continue to be sound, active and optimistic. If the wholesale grocer 
has not so decided, but stands ready in every market in this country 
to buy such foods, as is now being demonstrated by some dozen or 
more canners who offer and sell their products on behalf of the jobber to 
the retail merchant. Neither have the consumers anywhere protested 
against the sale of future canned foods, or declared that they would 


not buy them when delivered to the retail merchant, when ready for 
shipment. 


has 


Every basic industry continues to produce up to the limit of its 
labor supply. This is admitted even by Mr. Babson, who tells us that 
we have reached the peak of our industrial activity. It is however a 
long distance from the peak of this activity to the bottom, where there 
is none. We can siand considerable slipping from the top, and still 
he in an unusually sound position. : 


Sut granting that there may be some letting down of business 
acvivity, this not the determining factor. The really determining 
factor is the supply of human foods in the world in 1920 and 1921. Let 
us consider this just for one moment. 


is 


As to cereals, the U. S. Department of Agriculture tells us that 
without an exception, acreage planted in cereals so far this year in 
this country, is considerably less than last year. As to the principal 
staple of wheat, it is 20 per cent. less, and in addition to this shortage 
in the acreage, much Wheat has been already destroyed by the severe 
winter and by the prevalence of the Hessian fly. Conservative observers 
state that this damage will amount to 10 per cent to 20 per cent. of the 
average. 

As to meats, the only meat 


este now profitable to the farmer, 
are hogs. 


As to beef cattle, which furnish our chief meat supply, there 
are now being produced, anc have been for the past six months, at a 
loss of 5 to 6 cents per pound to the farmer. There will have to be 
a radical change in the market for fat cattle, if the production is to 
be maintained next fall. There is every reasen to believe that it will 
be greatly reduced, 


Have ample capital and a 
a SUCCESS of his business. 


buyer to assist our sales force. 


Every advantage we have 


out of this market. 
to hear from them. 


We Will Give Real Service 


To any reliable packer who wants business in New York. 


Have SOLD goods on this market SUCCESSFULLY for years. 
Have the CONFIDENCE of every buyer in the territory. 


Have an ACTIVE, COMPETENT and SUCCESSFUL Sales force. 
| Have the EXPERIENCE of a practical canuer and wholesale grocery 


Have 2 RECORD of RESULTS. 


SULTS in New York. We want the ACCOUNTS of packers who have 
GOOD GOODS to sell and feel they are not getting SUFFICIENT business 
We know there are many in this position, and would like 
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As to Fish, there is no indication of an increase in the fresh catch. 
As to canned fish, the supply of the principal variety—salmon— is 
threatened. The regulations which go into force this year in many of 
the fishing grounds will limit the variety. Salmon which now seems to 
be going begging, may be a very desirable product within six months. 

As to poultry, eggs, butter and milk, all the statistics show that 
the production is becoming less, instead of greater. 

As to canned vegetables, there is only one item—peas—on which 
there is any effort to increase the output, but the construction of new 
canneries in Wisconsin may be easily set off by the shortage of acreage 
in other States. 

There is every indication that the acreage devoted to cannery prod- 
ucts will be less in 1920 than last year. There are two outstanding 
causes for this condition: 

(1) The indifference of the cannery owners to operate. 

(2) The indifference of the farmers to grow the crops, 

The canners are indifferent: 

(1) Because of increased costs of manufacture which will make it 
difficult for them to sell their products at a profit 

(2) Because of the attilude of the farmers in making excessive 
demands for growing the products, 

(3) Because of losses sustained last year in operation of their 
plants, these losses due largely to an unresponsive market, produced 
by the dumping of surplus canned foods held by the Army and Navy. 
Here is an illuminating instance where the canner was made the 


victim of an enforced re-adjustment, and indirectly of course, the 
wholesale grocer shared in it. 
As an evidence of the indifference now prevailing among the 


canners to operate their plants, there are at this time, more canneries 
offered for sale or lease, than have been offered since 1915. As a 
concrete proof of this statement, I desire to present as an exhibit, this 
file of correspondence which will reveal that some fifty owners of 
eanneries have offered their properties to me. If this is not sufficient 
evidence, kindly take a look at the trade papers. If any of you whole- 
sale grocers desire to go into the canning business, I can direct you 
to some very desirable property which can be bought at bargain prices. 

The farmers are indifferent for two reasons: 

(1) Because of a fundamental discontent which finds expression in 
the thought that as a class, they have not received their fair share 
of the economic income during recent years. Also in the thought that 


the range of prices between the prices which they receive for their 


disposition to help any dependable packer to make 


is at YOUR service if YOU WANT RE- 


SEGGERMAN BROS., Inc. 
1 Hudson Street, New York 
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are used exclusively. 
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On an INVINCIBLE 
Husker there is neither 
rubber or wood to give 
out and cause trouble in 
the midst of rush opera- 
tions. Every part is made 
from iron or steel. 


The main drive consists 
of heavy roller chain 
which will not break. 


Cut gear and sprockets 


INVINCIBLE GRAIN CLEANER COMPANY - ~- _ Silver Creek, N. Y. 


HELP SELL GOODS 
The United States Printing & Lithograph Co. 


Baltimore — New York — Cincinnati _ 


Baltimore Office & Works -Cross,Covington & Sander Sts. 
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products, and the prices at which they are sold to the consumer, is 
entirely too wide and deep and high. We must reckon as a nation with 
the farmer. I have the utmost respect for them, from whose class I 
came, and with which I am quite willing to be classified still. They 
are now organizing upon a sound, intelligent, far-seeing basis. Their 
reasonable demands will have to be considered, and the nation will 
have to adjust itself to these demands. First of all, the canner must 
adjust himself to them, and second, the distributor of the cannery 
products. 

(2) The farmer is indifferent because of the tremendous shortage 
of farm labor. This shortage now is real and acute. It is no longer 
threatened, but is a fact, and simply means that thousands of acres 
will not be tilled this year, because of this shortage. The long-heralded 


movement symbolized by the ery “Back to the Farm!” is dead. It © 


has been substitu‘ed by an actual movement of a great amount of 
men on whose banners are found the legend, “Back to the Cities.” 


This whole question is the most profound factor in our economic 
life. We cannot develop factories and fill our cities full of men and 
women unless they are to be fed, and they cannot be fed unlss our 
farms are operated. 

I do not want to utter a doleful dirge on an occasion of this kind, 
but I am willing to risk my reputation as a modest student of food 
conditions, that the world will face in 1920 and 1921, the shortest supply 
of foods it has had since the war began. I make this assertion not 
enly for the reason that there is every indication that the production 
of food in the U. S. will be less, but also because the production of 
food in other parts of the world will certainly not be greater than it 
has been since 1914. 

Food is quite distinct from all other human values. Granting 
that we are facing business depression, even less happy and prosperous 
people must maintain their human existence. And I think it is also 
pertinent to remind the doubting Thomases among the wholesale 
gracers, that a dry nation has resources for the purchase of food, and 
other human necessities, which no wet nation ever had, 


The action of the wholesale grocers in now refusing to buy canned 
foods, if true, is also in radical conflict with the established custom 
which has prevailed for some fifty years. 

This custom must have grown out of some rational conditions. 
It certainly did not develop as a makeshift policy on the part of either 
the canners or the distributors. A little examination of the facts 
will show that this custom developed out of an intelligent need of both 


the canner and the distributor. First the seasonal and hazardous 
character of the canning industry, led the distributor to buy the product 
when offered, in order to conserve his future supply. For the same 
reason, the canner was willing to offer his product on the basis of its 
cost plus a reasonable profit. For these reasons the transaction is 
absolutely legitimate, and altogether free of any speculative nature. 


As a result of this custom, the canner has not needed, and therefore 
has not developed a large fund of working capital. Certainly, no such 
fund as would be necessary to finance his operations and carry his 
products indefinitely. If now there is to be a radical abrogation of this 
custom, and if the canner is to be compelled to carry his products 
indefinitely, it will mean for one thing that his cost of operations will 
be higher, and that his products should sell for a higher price. 
lf on the other hand, the canner cannot provide the necessary funds 
to produce and carry is products, he will have one of two alternatives 
kefore him: He can cease to operate, or he can find new channels for 
the distribution of his products. I need not tell you intelligent men, 
what the average canner who desires to remain in business, and who 
has a fair measure of ability, will likely do. 

The action of the wholesale grocer in refusing to buy future canned 
foods, if true, is taken because he expects to buy canned foods for a 
less price than they are now offered. If this is the case, then the 
action is based upon the assumption that the present prices do not 
represent honest values. If they represent honest values, that is, the 
cost of manufacture plus a reasonable profit, the wholsale grocer is 
not willing to purchase them on such basis, but prefers to purchase 
them on a basis below the cost of manufacture, plus a_ reasonable 
profit. But whatever his reason may be for this action, the ultimate 
effect will be to curtail production, and curtailment of production will 
mean of course, not that these foods will be cheaper, but that they 
will be higher. 

The action of the wholesale grocer in now refusing to buy future 
canned foods, if true, is in conflict with the best interest of the con- 
sumer: 

(1) Because every future purchase is based upon fair and honest 
values—cost of production plus a reasonable profit. If these foods 
are not purchased in this manner, they will be purchased later upon the 
market, which market will be purely speculative in its character. It 
is possible that these foods may be bought for a less price later on, 
than the price at which they are now offered, but there 


is every 
reason to believe that they will cost more. In any event, 


the best 


Either 


PATENTED 


TESTIMONIAL, 


Morral Bros., Morral, Ohio. Eureka, IIl., Dec.°21, 1918. 
Gentlemen :— 

We have been using your husking machines ever since 
you began making them, and probably the best indication of our 
opinion of them is the order we are just placing with you for 
six of your new double machines, to replace twelve of the old 
single machines which you furnished us on our first order the 
year you began manufacturing huskers. 

We like the double husker. It saved almost half the floor 
space, almost half the power, and almost half the cost of super- 
vision and maintenance required for single machines. 

Your huskers do good work and they maintain a contin- 
uous operation, at a speed which gives them great capacity. 

Very truly yours, 
DICKINSON & CO. 


RD.MS By Richard Dickinson. 


BROWN, BOGGS CO., Ltd., Hamilton, Ontario. 
Sole Agents for Canada. 


The MORRAL 
CORN HUSKER 


SINGLE or DOUBLE 


The MORRAL 


CORN CUTTER 


Either 
SINGLE or DOUBLE 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


CUT 


PATENTED 


TESTIMONIAL. 


West Poland, Me., Nov. 27, 1918. 

Morra] Brothers, Morral, Ohio. 
Gentlemen :— 

In reply to your inquiry of Nov. 21, with reference to 

the Morral double cut cutter purchased of you March 4, 1918, 

please be advised that these machines were used at one of our 

factories during the season just past, giving us the best of satis- 

faction in every way. The good work they do proves them, at 

least to us, far the best cutters on the market. We recommend 

them especially for use in Maine, as the Morral will cut the corn 
from our short ears and nubbins without waste. 

Our best testimony is our order dated November 12, for 

four new machines for use in 1919. 

ng you success, we are, yours truly, 
THE FERNALD KEENE & TRUE CO. 


CLE:C Cc. L. Keene. 
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HIGH PRICE SUGAR 


Spells loss and failure to any fruit canner running or owning 
sloppy, wasteful poorly designed Closing Machines. 


TO AVOID THIS 


Specify Troyer-Fox Non-Spill when signing your next can contract. 


The Troyer-Fox Non-Spill has a steady, continuous can 
movement while the cover is being applied and clinched. 

The 1st and 2nd seeming operations are made by four 
seaming rolls carried on two roller bearing spindles. 
The simplicity and strength of the design throughout makes 
it a machine that will insure you against loss due 
to spill, shut-downs due to failure of vital parts, 
jammed cans or seam leaks. 

Let us tell you how this machine installed in 
your cannery will save its cost many times. How 
you will remember the continuous, good work 
turned out longafterthe original cost is forgotten. 


Write for descriptive matter 


SEATTLE-ASTORIA IRON WORKS 


Builders of Sanitary Can Making 
and Canners’ Machinery 
SEATTLE, WASH. 


TROYER-FOX NON-SPILL CLOSING 
MACHINE, 75 Cans per minute 


THIS MACHINE REQUIRES 
NOTHING MORE. 


The No. 249 Automatic Round 
Can Flanger will rim or flange 
on both ends, 200 can bodies 
per minute. It will accom- 
odate a large range of sizes. 


We make every machine used 
in making tin cans. 


CAMERON CAN MCH. CO. 


Successors to TORRIS, WOLD & CO. 
No change of ownership, personnell or location 
240 N. Ashland Avenue 
CHICAGO 
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“AGENCE EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenue De Chatillon, Paris, France.” 
“‘WM. COOPER PENN & CO. 25, Victoria St., London, England.” “D. M. KABLE, Old Post Office Bldg., Hongkong, China.” 
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interest of the consumer is conserved, if these foods are purchased upon 
a basis of their cost, plus a reasonable profit ,and if upon that basis, 
they are sold to the retai] dealer, and go into consumption unaffected 
by the hazards of a speculative market. 

This is not the whole case for the justification of selling and buying 
of future canned foods, but for want of further argument, Iwish to 
put the case as follows: 

Suppose that 75 per cent. of all the canners in the United States, 
secured 75 per cent. of all the available acreage for the growing of 
cannery crops, and provided the necessary funds for the canning of 
such crops into the finished product, and placing these products into 
their warehouses, refused to offer them on the basis of cost plus a 
reasonable profit, and withheld these products from the market in- 
definitely. I wish to ask you: How soon would it be that you and’ 
other men would be declaring that these ecanners were potential and 
actual hoarders and profiteers, since there could be but one inter- 
pretation of their action, to wit: The withholding of the goods from 
the market with the hope and belief of securing a higher price for 
them. Therefcre, what some wholesale grocers are now doing, or 
propose to do, will mean if generally carried out, a radically unwise 
and dangerous modification of an economic condition, which has 
always tended to the distribution of canned foods to the consumer on a 
fair and worthy basis. If this action, therefore, is to be set aside, and 
if canners are to be driven into an entirely new policy of operation, that 
policy must involve not merely the warehousing of the goods until 
they are wanted by the jobber, but their wise, far-seeing just and 
righteous disribution to the consumer. I therefore, measuring my 
words, today, warn the jobber and the wholesale grocer to beware in 
his present mood, to radically upturn and cast aside, a custom which 


has stood through the years as a just, conservative force for the good 
of the consumer, 


Scientific Salesmanship—If now there is any wholesale grocer in 
this country who is timorous of the future, who is full of fears and 
doubts and misgivings, let me bring him a world of assurance and 
faith and hope. The National Canners Association, has entered upon 
a campaign of scientific salesmanship, by which it is proposed that all 
worthy canned foods shall be accepted by the consumers at their true 
values. This involves what is popularly known as the Sanitary Inspec- 
tion Service, and the Publicity Campaign. This program rests upon 
a few fundamentals, as follows: 


(1) That the real buyer of canned foods is the consumer, usually in 
the form of the American housekeeper. 


that canned 


TREADLE PRESSES 


HE cut illustrated represents a Foot Press that 
fills a long felt want. 


All present Foot Presses must either be adjusted 
by an adjusting screw on the back lever or move the 
back lever from one hole to another. 


The adjustment in our press is done by raising 
or lowering the plunger by the hand wheel at the 
upper end of the plunger, and has a range of about 
4 inches, which is not obtainable in any other press. 


The die setter stands directly in front of the 
press and can always see what he is doing. Another 
good feature is, it matters not what adjustment is given 
the plunger, the treadle remains in the same position. 


STEVENSON & CO., Inc. 
601-607 S. Caroline St. 
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(2) That if we can win her confidence, and good will, we shall sell 
all our worthy products without difficulty. 

(3) To win her confidence and good will, we must establish: 

First, that our canneries are clean. 
Second, that our foods are wholesome. 

We have set out to organize this program: 

(1) By establishing in every canning section, a system of cannery 
inspection. This inspection to set up the proper standards of sanita- 
tion in the preparation of the food, the proper standards of quality both 
in respect to the lowest grade, which shail receive this endorsement 
of the Inspection Service and in respect to the selection of the raw 
materials to the end that they shall be wholesome, 

Last year, some 25,000,000 cases of canned foods produced in 
this country, were produced under this Inspection Service. This year, 
we expect a much larger quantity to be so produced. 

Having established a scientific system of canning, we propose to 
establish also a scientific system of selling these products. We there- 
fore have inaugurated a campaign of education, whose purpose is: 

(1) To destroy the old prejudices and misconceptions that exist in 


the public mind concerning canned foods. 


(2) To convince the consumer beyond the peradventure of a doubt, 
foods prepared in inspected canneries, sealed in closed 
containers and sterilized by heat are absolutely pure, clean, wholesome 
and the best food that comes to the American table. 

The cost for this program of sanitary preparation of the food, and 
the scientific distribution of the finished product, is to fall upon 
the canner, being pro rated over his pack per case. In no event, 
is it to exceed 5 cents per case. The ultimate cost will be borne by the 
consumer, but this will be so small, when divided over the cans pro- 
duced, that he or she will gladly accept the additional expense, amount- 
ing as you see at the outside to one-fifth of a cent per can, since 
any assurance that these foods are pure and wholesome as well as edible, 
will be worth to the consumer vastly more than the actual cost. 

To carry out this program, the National Association has established 
an Inspection Service, consisting of a Na.ional Inspector with district 
directors in charge of districts, which usually follow State lines. The 
district inspectors have charge of such number of cannery inspectors 
as are necessary to give each cannery a daily inspection. 

To carry out the campaign of education, we have established in 
Washington, a Bureau in charge of a competent director, with assist- 
ants. We have also employed a competent advertising counsel, who 


BALTIMORE, MD. 
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THOMAS F. LUKENS COMPANY 


Five Gallons Cans for Tomato Pulp & Fruit Juices, Etc. 
Wire or Bar Solder, Flux and Canners’ Supplies 
Send For List 


238 N. FOURTH STREET PHILADELPHIA, PA. 


CAN FILLING MACHINES 


‘HENRY R. STICKNEY 
Portiand Maine 


THE J. M. PAVER COMPANY 


130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


BEET SEED 


Are you in need of any Beet Seed for 
this Spring and Summer sowing? If 
so, communicate with us and we will 
be glad to quote you prices. 


We have all varieties used by Beet Canners 


Landreths’ Best 
Detroit, Crimson Globe 


Crosby’s 
Improved Egyptian 


We are now prepared to make prices for 
this Spring and Summer delivery, and 
delivery after crop 1920 is harvested. 


| D. LANDRETH SEED CO. 
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FULL CAN 


—is insured 
by using our 


Pea Filler 
Tomato Filler 
Corn Filler 


Write for particulars 


and new catalogue 


A. K. Robins & Company 


Baltimore, Md. 
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is directing the expenditure of our appropriations in the newspapers 
and magazines. 

The plan of education provides for an annual expenditure of 
$500,000.00 extending over four years. The first advertisements appeared 
in the newspaper last November. They will continue in the news- 
papers and magazines up until May ist. They will be discontinued 
during he summer months, and will begin again in the fall. 

The Campaign of Education rests for its success upon preparing 
worthy foods in worthy canneries, and then certifying them. Such 
foods, therefore, are to bear a certificate or seal of approval of the 
Sanitary Inspection Service, of the National Canners Association. 
Beginning January 1st, it is proposed that the consumers shall be 
told of these certified foods. They will be shown the seal or certifiea e 
of approval. They will be advised that such foods are worthy of 
their confidence, and they will be asked to Tuy them. 


This in brief is the plan of scientific distribution of scientifically 
prepared foods, to an intelligent public. If it is not sound, then no 
program which rests upon science and education was ever sound. If 
it does not win success ultimately greater than anyone has ever dared 
to hope, then the sales and distribution programs of the greatest 


food manufacturers now going forward in this country, must be 
failures. 


The plan is so simple and yet fundamentally sound, that the canners 
have no hesitancy in asking for the co-operation of the distributors of 
their products. We are now reaching the merchandizing stage of the 
plan, and within a short time the wholesale grocers and the retail 
grocers will be called into conference with representatives of our Asso- 
ciation to lend their support to the promotion of the program, as out- 
lined. Already there has been something done to reach you, but the 
program now prepared calls for an intensive education of the distribu- 
tors as well as the consumers. 

The canner realizes fully his need of your co-operation. The canner 
does not make the channels of distribution. These have been made 
by other agencies beyond his control and are placed at his hands for 
such srvice as they may render him. In this chanel of distribution, the 
wholesale grocer has stood for many years, as an efficient and _ con- 
serving agency. In this great movement of producing canned foods of 
the best quality, under the best conditions, his support and co-operation 
are needed, and with a view to securing that suport and co-operation, 
I wish to say frankly without any reservations whatever, that if 
such support is given, the canning industry will deeply appreciate it 


as the final and necessary factor in bringing to the movement its 
highest measure of success. 


I wish that you might gather some of the spirit which now per- 
meates the canning industry. This grand. plan of model canneries 
producing wholesome foods has stirred it to new conceptions of public 
service. It has set up for many men, new ideals. It has committed 
a whole industry to the unescapable judgments of scence, of truth 
and honor, and it has with actual force committed it unreservedly to 
to the judgment of mankind. I should say womankind, because the 
canners have had the courage to hazard their success on the final 
opinion of the American women. As far as the canner is concerned, 
and I am sure that I can include the wholesale grocer, this is no time 
for timidity in thought or conduct. The ‘battles of reconstruction will 
require the same sort of courage which won the battles of the war, 
If we stick to our posts, always prejared for each coming day, guiding 
our course into the future by the landmarks of the past, we shall return 
to normal times which shall in fact be the real days of peace, by slow 
and steady steps, standing upright and losing nothing of our poise, 
our self-respect or our serenity of thought. But this shall be done 
only as all of us shall stand at our posts, co-operating together to 
sustain fair and honest values, content to absorb the losses of recession, 
us they come each year, but main‘aining for ourselves, and for all 
industries alike, the spirit of service, of living and helping live, of 
constructive effort and of economic solvency. 

To those jobbers who have refused to purchase future canned 
foods, that is, the pack of 1920, for any of the reasons which I have 
outlined, or for any other reasons which they may have, let me say 
this: If you wil! come into the market and purchase the goods that 
ure now offered at honest values, that is, cost plus profit, and a very 
meagre profit also; if you will have faith in the nation-wide movement 
to improve the quality cf canned foods and to certify them for sale 
to the consumers: if you wiil believe and act your belief that the only 
sort of re-adjustment for which the business men of this country will 
stand is the sort which is to absorb its losses slowly through the next 
five to ten years; if you can see your way clear to maintain the old 
relations between the canners and the grocers, a sound relation cf 
co-oprative effort; if you are willing to perform your true functions of 
buying, stering and selling canned foods, and if you desire to see a 
larger production than less of the essential foods; if you 
desire to contribute your part to the maintenance of contended farmers 


on productive lands, you will, I am sure join with the canners in 


We are headquarters 
for the best of every- 
thing in 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


SEEDS 


used by Canners 
Everywhere 
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WHY 


Westminster, Md., October 6, 1919. 
Peerless Husker Company, 


Buffalo, N. Y. 
Gentlemen: 

The Peerless Exhauster is as near human as a machine can be made. _ I have 
used one this season and did not have any trouble with it whatsoever and can 
readily recommend it to anyone in need of an exhauster. With kindest regards, I remain, 

Most truly yours, 
C. IRVING KROH 


——TRY PEERLESS—IT PAYS<— 


PEERLESS HUSKER COMPANY 519 Comwall Avenue BUFFALO, N. Y. 
PEERLESS 


Husker, Washer, Rehusker, Exhauster, Syruper, 
Bean Snipper, Mixer-Silker. 


MANUFACTURERS 
~~~—~OF 


Pulp Machines and Pulp Finishing Machines 


—— FO R——_ 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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their program of scientific manufacture and scientific distribution, 
and you will then have realized the sort of co-operation that is not 
only constructive for the public welfare, but that also will return to 
you a handsome reward for your support and efforts.” 

President H. A. Daily, of the National Canned Goods and Dried 
Fruit Brokers Association, likewise spoke at this convention, and after 
warning of the duty of every man, in these trying times, said: 

America is American, and, please God, always will be. Racked 
and torn she may be, but if there remains a faithful and strict adher- 
ence to American institutions and ideals, fortified by a supreme con- 
fidence in God, no storm or condition—no matter how violent or severe— 
can weaken or destroy her. Our forefather adopted as their motto 
“In God We Trust.” It has been the watchword of our republic. 
Expressive of the knowledge and belief in, and a supreme trust and 
confidence in Him who rules the destinies of peoples and nations, there 
is contained in that motto a prayer and a warning; a warning that 
the day which shows the slightest deviation from the prayer therein 
contained will witness the first day of the decline of the American 
Republic. 

The present is no time for makeshifts. A true knowledge of con- 
ditions and a fixed determination to apply to them common _ sense 
American ideals as dictated by Justice and Charity, will sweep away 
the apparent troubles and they will disappear like the mist before 
the sun. 

There is not a single problem confronting us today that can be 
viewed as a serious one when compared with the weightier and graver 
troubles and problems which this country has time and again so 
satisfactorily solved. 

If any of us are inclined to believe that the problems of the day are 
personally dangerous, and that they should fill us with fear and 
dread, let him, for a moment, consider some of the conditions and 
troubles which this country faced in the past. There probably never 
was a more serious moment in our entire history than that period 
between 1782 and 1787, when the fate of the entire continent hung 
in the balance. Without a government worthy of the name; with no 
unity among the States; with Congress unable to enforce any law 
which it might pass; with a jealous dread on the part of the States 
that the formation of a central government might be an excuse for 
the formation of a monarchy: with the States fighting among them- 
selves, there was a general condition which was but little removed 
from anarchy. 
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New York and Connecticut were at each others throats, and with 
talks of war between these States, our country faced a situation at that 
time which boded ill for its future. You all know how there grew 
out of this condition a desire for the formation of a central govern- 
ment which was crystallized by James Madison’s suggestion in the 
Virginia Legislature that delegates be appointed to meet in convention, 
and how in 1787 these delegates be appointed to meet in convention 
of the most powerful institutions ever penned by man. 

There is, however, one question rightfully demanding the attention 
of every thinking business man. Sometimes it is designated as the 
“Labor Problem"; at others referred to as “Industrial Unrest,” but 
by whatever name it may be known, there does exist a problem in 
connection with the proper handling of labor, which must be given 
immediate attention. 


Labor is a holy thing. It was made holy by our Lord, who was not 
ashamed to be the son of a carpener, and who, Himself, labored as 


such. At the time of the coming of Christ labor was a despised thing; 
every particle of labor on this earth was performed by slaves. who 
were a thing apart, who had no rights—no liberties, and whose very 
lives were in the hands of their masters. In Italy alone there were 
21,000,000 slaves; in the city of Corinth, 450,00; in the city of Rome 
every third man was a slave. All this was changed and labor was 
dignified by the teaching of our Lord’ One of the requirements of 
Christianity was the freedom of the slaves, so that from a_ condition 
of ignominy the laborer gradually became dignified, until he reached 
ye highest pesition of dignity at the time of the guilds in the Middle 
ges, 

It would’ almost seem as if there was developing a pagan dread 
and disdain for labor. The untruthful teachings of Carl Marx, the 
father of Socialism, is responsible for much of the misunderstanding 
and discord of the moment. 


“Socialism is inspired by the spirit of strife hatred, and 
lives by kindling into flames the passions of men.’ The theory of 
Socialism is that there is an insurmountable barrier between capital 
and labor. With this false assumption to work upon, it is no wonder 
that thousands of workingmen have been misled, and have to be re 
taught the real philosophy of life, and that his philosophy apples to 
capital and labor alike. It is this cleancut difference between the 
Christian and Socialistic philosophy that must be recognized by all who 
would accomplish the happy solution of the labor problem. 

The apparent barriers must be levelled and their places taken by 
mutual agreements which will result in the pleasantness of life and 
the beauty of goud order. 


A complete understanding of these principles, and an earnes’‘, posi- 
tive, serious desire and effort made by each and every one of us to 
apply them to our own inidvidual conditions will inevitably result in 
the peace ond harmony so earnestly hoped for. 
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Choice Seeds 


of CABBAGE 
CUCUMBER 


Seeds 
for 
Canners 


ASK FOR PRICES 
OF ANYTHING IN 
THE SEED LINE 
YOU NEED. WE 
GROW ALL 
LEADING 


VARIETIES. 


Ask for detailed information as to varieties and prices. 
Drop us a postal today while this advertisement is fresh 
in your mind, stating what you want to know, and we 
will try to send you a practical answer. 


We have had long experience in the Seed business, and 
want to make new and keep old customers. 
you to become our customer. 
customers of over 120 years standing No other seeds- 
man can approach this record. 


Bloomsdale Seed Farms, Founded 1784 


D. LANDRETH SEED COMPANY, Bristol, Pennsylvania 


Lima 
Beans 


PEAS 


BEET 
OKRA 
SPINACH, SUGAR CORN, TOMATOES, SQUASH 


BEANS DWAR 
PUMPKIN 


We invite 
We have several family 
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if YOU REALIZED— 
how difficult it is to get material you would 
order now for summer delivery if you are to 


RUN A RANGER 


APPLE PARER 
ANTRIM, N.H., U.S. A. 


GOODELL COMPANY, 91 Main Street 
H. D. DREYER & CO.,, Inc. 
MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 
BALTIMORE, MD. 


CANTON BOX COMPANY The Baltimore Box and Shook Company 
2501 to 2515 Boston St. Baltimore, Md. ——MANUFACTURER—— 

PACKING BOXES Canned Goods Cases 

Made up erin Ghocks. 901 S. CAROLINE STREET BALTIMORE, MD. 

THE RITTLER BOX CO. 
613 to 621 S. CAROLINE STREET, BALTIMORE, MD. C. L. JONES & CO. 

CASES FOR CANNERS CANNED SUPPLIES 
MADE-UP OR IN SHOOKS (We can serve a few more desireable accounts) 
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Spring Has Arrived—Large Business Booked on New Futures— 
Demand for Spot Corn Still Good—New Lobster 
Prices—Sardines Strong—Notes of 
This Section 


Portland, Maine, March 26th, 1920. 


Spring is here, with robins and crocuses “ ’n everything.” 
Even the weather is very warm and pleasant, and truly heart- 
ening after our severe winter. The snow is going fast—though 
in the woods, where three months ago lumbermen were unable 
to work because of no snow, it is now so deep that it is 
equally impossible to operate. Early summer guests at White 
Mountain resorts are promised the pleasure of snow-balling, 
and no one doubts the possibility. 


However, the season is so far advanced that sun and wind 
have lifted the snow embargo, and traffic is resumed on prac- 
tically all lines. This does not mean that transportation is 
normal or satisfactory. Shipments are still very much de- 
layed, junctions are crowded with way-shipments and through 
cars; goods are often six weeks travelling across New England, 
and no amount of tracing is effectual. The only consolation 
which the jobber or dealer gets out of this condition is the 
knowledge that he has a large company with him in his 
misery. 

Future Maine Corn—The opening of the future market 
on Maine corn came last week, and was rather a surprise, 
both in time and price. It had been supposed that no price 
would be named for perhaps another month. Also that it 
would be more than the price of last year. However im- 
mediately upon the announcement, all Maine corn interests 
got busy and the result has been the booking of a very large 
amount of business. Buyers are taking hold eagerly and buy- 
ing large quantities. There is an increasing call for No. 1 
and No. 10 corn, and more than usual of these sizes will be 
packed during the coming season. There is also a big demand 
for Golden Bantam, thought no settled price has been an- 
nounced; one packer who has always put up a good amount of 
Golden Bantam is cutting out that variety altogether, while 
others are adding this to their regular pack of Early Crosby. 

Maine packers received many S. A. P, orders, on all lines 
of goods, and the confirmation of these, as well as the quick 
business which followed the opening of the market, has 
placed several packing houses where they are loth to take 
any new business. 

Spot Corn—Even the continued prices for 1920 business 
is not lessening the demand for spot goods. The great con- 
sideration in naming this future price was the effect it would 
have upon the spot market, but the past week has shown that 
this demand for spot goods is still strong. Inquiries for both 
fancy and standard are coming in regularly, and sales being 
made. $1.60 still obtains for many and $1.25 for standard 
And stocks are very much reduced. 


Lobster—Announcement of price on future lobster has 
been made by one or two houses, as follows: 


On this line of goods, as on corn, many S. A. P. orders 
had been sent in, and business is heavy. As the market has 
been absolutely bare for six months, buyers are all anxious 
to get their contracts signed and filed away, in order to assure 
a supply for 1920 business. The packers who have not gone 
to market are supposed to be holding higher prices up their 
sleeves, when the present offerings are closed out. This 
was the condition last season. 

Sardines—Spot quotations today are based on $5.00 fac- 
tory for standards, which is indicative of the strengthened 
market and steady demand. The 1919 opening price was 
$5.00, dropping from that to $4.25, and now it has slowly 
come back to the firm price quoted. No price has been named 
or futures, though much business may have been booked, 
the demand making this practically necessary. Legally the 


packing season begins on April 15th, but the severe weather of 
the past few months has damage the weirs to the extent of 


also the present weather is 


needing rebuilding or repair; 
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much too rough along the coast for fishermen to get their gear 
ready for actual work. 

Cut Stringless Green Beans—aAs usual, announcement of 
price on this line was co-incident with the opening of the corn 
market. The price on No. 2 size is made at $1.35 f. o. b. fac- 
tory, and business is being done. There is a large demand 
for these goods in No, 10 size. 


No. 10 Maine Apple—Chicago advises that the meat inter- 
ests in that market are unloading their stocks of No. 10 apples 
at much below costs, and that Idaho apple is offered at $4.50, 
making a price delivered to Chicago at $5.40. There is one 
ear only which the writer knows of in Maine which is very 
high class, and this is offered at $5.50; brokers in other mar- 
kets report that this price or even higher will be obtained for 
this car of goods. 

Notes—Mr. James P. Baxter, Sr., one of the pioneers of 
the canned goods business, and recently a member of the 
firm of Baxter & Davis, now Portland Packing Co., observed 
his 89th birthday on March 23rd, at the home of his son, 
James B. Baxter, Jr. Mr. Baxter has long been a prominent 
figure in business and social life, and is by no means past 
that stage even now. Recently he has addressed the Historical 
Society in Boston, and is to appear before a Portland audience 
very shortly. Mr. Baxter is still well represented in the pack- 
ing business, his sons Clinton and Eugene still carrying on 
his own business as the Portland Packing, his sons Hartley, 
James P., Jr., and Rupert, with a grandson John, are the H. 
C. Baxter & Bro. firm, and his son-in-law, Fenton Tomlinson. 
is in the Saco Valley Canning Co. 


H. L. Forham and wife,have returned from an extended 
Southern trip. A pleasant feature was a four-day visit in 
Washington on the return trip, when both Maine senators, 
Hale, of Portland, and Fernald, of Poland, did their part to 
make the stay enjoyable, with auto rides and other enter- 
tainment. Fernald, you know, is always under a ‘double tie” 
to all packers, as he is “Our Bert.” 

John L. Baxter, of H. C. Baxter & Bro., wears a con- 
tinual smile these days. John L. Baxter, Jr., now two weeks 
old, is the fourth generation of Baxters now in the business— 
for, of course, this young man is already a great factor. If 
you don’t believe it, try to talk business with John Sr. 

MAINE. 


DIXON’S 
SILICA-GRAPHITE 
PAINT 


GIVES BEST PROTECTION 


Because it is a natural and not an artificial 
mixture of the silica and graphite pigment. This 
pigment is practically insert and indestructible. 
Not affected by air, moisture, acids, or alkalies. 
Produced at Dixon’s Ticonderoga mines only. 
Write for Booklet No. 131-B. 


Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE COMPANY 
ESTABLISHED 1827 
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SUPERIOR 
CANNING 
EQUIPMENT 


“ANDERSON-BARNGROVER” 


Standard Continuous Agitating Cooker, 
Peach Peeling Systems, Etc. 


“Peerless” 


Corn Huskers 
Corn Washers 
Exhausters, Ete. 


“Langsenkamp” 
Kook-More Koil Units 


Indiana Pulpers 
Copper Jacketed Kettles 


Write for literature 


S. O. RANDALL’S SON 
304 Marine Bank Bldg. 
Baltimore - Maryland 


INSURE ADEQUATELY 


YOUR BUILDINGS—Are worth more today 


than ever before. Insure them for 
their present value. 


YOUR MACHINERY—Has greatly increased 


in value. You will find it very 
difficult to replace. Cover the full 
replacement value by insurance now- 


CANNERS EXCHANGE SUBSCRIBERS 
at WARNER INTER-INSURANCE BUREAU 


Knows Your Insurance Requirements Better Than 
Any Other Agency, and Specializes in 


INSURANCE SAFETY 
INSURANCE SAVING 
INSURANCE SERVICE 

FOR CANNERS EXCLUSIVELY 


Officially endorseu by the National Canners’ Association 


Write for Information Today to 


LANSING B. WARNER INCORPORATED 
104 S. Michigan Avenue, Chicago, Ill. 


\\ 


More Pulp 
and Better Quality 


line test of a cooking coil comes with the report on a day’s 
production and the grading of the product. Most any 
coil will produce your product if given enough attention and 
an indefinite allowance of cooking time. But quick cooking 
and high grade product were never secured simultaneously 
until Langsenkamp 


KOOK-MORE-COILS 


were perfected. There was always that sticking and scorching- 
always that interminable scrubbing and cleaning of corners 
and crevices, nipples and elbows-always, thru wasted cleaning 
time and slower cooking capacity, the small daily output 
and in many instances, a low grade of pulp. 

Kook-More Koils eliminate all this lost motion and 
wasted effort in cooking. They conserve time and labor 
and increase production. They have practically doubled 
the cooking capacity of dozens of canning plants without the 
addition of a single tank. 

The successful performance of KOOK-MORE-KOILS 
are a result of a successful effort to combine simplicity and 
efliciency in cooking equipment. 

You should learn how Kook-More-Koils will help your 
plant make more money next season. 
facts. 

Other LANSENKAMP Products:—Copper Steam Jac- 
keted Kettles, Standard Continuous Agitating Cookers, 
Rotary Washers, Tomato Crushers, Sanitary Desectiable 
Pumps, Sorting Tables, Syrupers, Feed Water Heaters, 
Steam Traps, Gasoline Fire Pots, Brass Handy Gate Valves 
and Enameled Lined Pipe. A request will secure complete 
information on your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, INDIANA 
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CALIFORNIA MARKET 


Better Weather Helping Crops—Early Crops Look Well—Fruit 
Market Weak—Smaller Acreage of Peas—Asparagus 
Canning Ready to Start—Large Pack of Tuna 
Expected—Spinach Coming On. 

Coast Notes. 


Reported by Telegraph. 


San Francisco, March 26, 1920. 

Better Weather Conditions—Weather conditions continue 
to concern the trade fully as much as the markets and so far 
March has behaved in a very handsome manner. Light rains 
have fallen about a week apart, with fine growing weather in 
between and crops in general are in good shape. The rain- 
fall for the season, however, is less than one-half the normal 
in most parts of California and there is but little snow in 
the mountains so that an unprecedented scarcity of water is 
inevitable. The present outlook is that early crops will be 
good, however, and the real effects of the drought will make 
themselves felt especially on deciduous fruits and late vege- 
tables. Orchards are now in full bloom, but no frost damage 
of any consequence has been reported. 

Fruit—The canned fruit market is very weak, because of 
the fact that stocks intended for export are still being offered 
for domestic use at prices that represent a loss to the original 
purchasers. Apricots are the weakest item in the list, on ac- 
count of the large pack, and are selling as low as twenty per 
cent below last season’s opening price. Should there be a 


light crop this year this fruit would undoubtedly make a quick 
recovery. The fruits most in demand are those packed in 
heavy syrup, the consumnig trade finding that it is cheaper to 
buy sweetened fruits than to buy the lower grades, or dried 
fruits, and add the necessary sugar. There is a good demand 
for pears at five per cent above opening rates, while peaches 
are moving at opening quotations. California packers have 
but little unsold, most of the trading being done by other in- 
terests. 

Peas—Opening prices were announced a short time ago 
on California peas by the California Packing Corporation, and 
the estimated pack has already been disposed of. The opening 
rates follow: Tiny petit pois, $2.50; petit pois, $2.25; special 
extra sugar, $2.00; extra sugar, $1.80; standard sifted, $1.40; 
standard, $1.30; second, $1.00. The dry weather early in the 
season hindered the planting of a large acreage. 

Asparagus—Recent rains have been of great benefit to the 
asparagus crop and ‘“‘grass’’ is now being offered in the markets 
in large quantities. Carload shipments are being made to the 
Eastern markets and several canneries expect to commence op- 
erations before the close of the month. Very high prices are 
ruling and it is anticipated that the opening prices of packers 
will be higher than ever before. These are expected any day. 

Tuna—Tuna packers are making preparations for a heavy 
run of fish, basing their calculations on the fact that squid are 
now running in large schools. Fishermen declare that 1916 
was a big year for squid and for albacore, and that when one 
is found in quantities the other also runs heavily. They look 
for a light run of blue-fin tuna, which was in heavy supply last 
year. The available supply of sardines in Southern California 
waters has been greatly lessened by the heavy operations of the 
past two years and boats are continually seeking new grounds 
and enlisting the services of airmen to spot the schools of fish. 

Canning Spinach—The California Packing Corporation has 
commenced operations at its plant at Stockton, Cal., spinacn 
being the first to receive attention. There are about five hun- 
dred acres devoted to this vegetable in the vicinity of Stockton 
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and prices to growers range from $25 to $30 a ton. 


Roselli, for years superintendent of this plant, has been made 
district superintendent, and will have general charge of all 


plants between Oakland and Fresno. He has been succeeded 
at Stockton by Joseph Noce, who will have E. H. Gorsem as 
his assistant. A. E. Davis and A. M. Moss will do the buying 
for this plant, the latter being an olive specialist, 

Notes—The J. E. Taylor Company, of Santa Anna, Cal., 
has increased its capital stock from $200,000 to $400,000, and 
plans to double the capacity of its cannery at that place. 

The Manteca Packing Company, of Manteca, Cal., has de- 
cided to increase its capital stock from $50,000 to $100,000, 
and to greatly increase the capacity of the cannery. 

The Stanislaus Growers’ Association has been organized at 
Modesto, Cal., and it is planned to erect a cannery in time to 
handle this season’s fruit crop. The directors of the new or- 
ganization are T. K. Beaerd, E. A. Jones, R. Farr and H. G. 
Pierce, of Modesto; M.S, Amerine and L. E. Pitts, representing 
the McHenry district; H. G. Huls, of Salida; J. W. Hackett, of 
Ceres; George N. Pfarr, of Empire; M. L. Harmon, of Denair, 
and P. A. Hunt, of Oakdale. The board of directors has or- 
ganized by electing M. S. Amerine, president; H. G. Pierce, 
vice president, and George N. Pfarr, secretary-treasurer, 

The California Co-operative Canneries has purchased prop- 
erty at Visalia, Cal., for a $75,000 fruit cannery to be erected 
this season. 

The rebuilding of the cannery of the Pacific Coast Can- 
ning Company, at Oakland, Cal., is nearing an end and the 
packing of spinach and asparagus will be commenced shortly, 
The former wooden buildings have been replaced by concrete 
structures. A large cafeteria will be a feature of the new 
plant. 


The Klamath River Packing Company is preparing to 
erect a fish cannery at Noyo, Cal. 

The Tee Harbor Packing Company, Tee Harbor, Alaska, 
has disposed of its cannery and tenders to the Alaska-Pacific 
Fisheries, which operates two other canneries in the territory. 
The newly acquired plant is to be enlarged this year. 

The annual meeting of the Santa Clara Valley Growers’ 
Association was held recently at San Jose, Cal., and officers 
were chosen as follows: Albert Haentze, of Evergreen, presi- 
dent; S. E. Johnson, of Cupertino, vice-president, and A. R. 
McClay, Evergreen, secretary. A large cannery is operated at 
San Jose and a profit-sharing plan for employes is being worked 
eut, 

The offices of Rutger, Bleeker & Co., at San Francisco, 
Cal., canned and dried fruit brokers, have been moved from 24 
California street to 210 California street, where ground floor 
offices are being occupied. 

Mailliard & Schmiedell, merchandise brokers, will move 
shortly to 203 California street, San Francisco, Cal. 

E. D. Hanna, for several years with the California Packing 
Corporation, is now associated with Eugene M. O’Neill, a promi-. 
nent canned food broker of San Francisco, Cal. 

Klute & Munier have been appointed exclusive selling 
agents in San Francisco and Oakland for Reel Brand Tamale: 
and other canned products. They have opened a branch at 
Los Angeles, Cal. 

Joseph Barricklo, for several-years with the Alpine Evap- 
orated Cream Company, has engaged in the brokerage business 
on his own account at 112 Market street, San Francisco, Cal. 
He has been succeeded as assistant sales manager for the 
Alpine Evaporated Cream Company by William J. Gilman. 

The annual meeting of the stockholders of the F. E. Booth 
directors were chosen as follows: F. E. Booth, M. S, Eisner, 
directors weer chosen das follows: F, E. Booth, M. S. Bisner, 
R. D. Simpson, Blanche Davis and J. J. Jeffie. 

M. J. Sullivan, manager of the American Can Compaby, 
San Francisco, Cal., returned this week from a trip on the 
Hawaiian Islands. . 

Warren G. Nash, manager of the Selma, Cal., branch of 
Libby, McNeill & Libby, passed away there on March 15 al 
the age of fifty-three years. 


“BERKELEY.” 
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| The 20th Century Centrifugal 


POMACE 


We sold a bunch of them 
at the Convention 


DID YOU GET YOURS? 


THE 20th CENTURY MACHINERY CO. 


FRUIT BUTTERS MILWAUKEE, U. S. A. 


PUMPKINS 
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C. 8S. STEVENS DELEGATE TO DEMOCRATIC CONVENTION 


Nearly everybody in the canning industry knows Charles S. 
Stevens, ex-president of the Tri-State Packers Association, 
former director of the National Canners Association, big can- 
ner and all around good fellow, and so all will be interested 
in the following announcement as it appeared in a local New 
Jersey paper: 


The selection by the Democratic state leaders of 
Charles S. Stevens, of Cedarville, as an alternate dele- 
gate at large from New Jersey to the National Demo- 
cratic convention, which sits in California in June. 

It is high honor to be selected one of eight men 
in the entire state to sit in a convention to name a 
candidate for president of one of the great parties. 
It is the first time this high honor has come to Cum- 
berland county, although there have been several 
times when the county has furnished a district dele- 
gate to the national convention, the late B. Frank 
Hires being one of the Cumberland Democrats so 
honored. 

Mr. Stevens will well represent the state and the 
Democratic party in the national councils. In recent 


years as a member of the State Prison Board of In- 
spectors. Mr. Stevens has made a wide acquaint- 
anceship in New Jersey, and he is looked upon as one 
of the representative men of the state. His recent 
admirable campaign in this state as a candidate for 
senator has attracted widespread attention, and it is 
quite certain that Mr. Stevens will be called upon to 
fill the important position in New Jersey under the 
present administration. 


The state delegation will go out to California in 
a special train and a number of the delegates, includ- 
ing Mr. Stevens, will be accompanied by their wives.” 


The gentleman from New Jersey—Senator C, S. Stevens— 
soon, we hope! 


QUALITY 


LIBERTY SALT 


Recommended by the best canners in the United States 


If you are not using it, get their opinion. 


THE COLONIAL 


AKRON, OHIO 
BUFFALO 


BOSTON 
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GOVERNMENT HOLDINGS OF CANNED FOODS. 


The following telegram was received too late for our last 
week’s issue: 
Washington, D. C., March 19th. 
The Canning Trade: 


The Secretary of War has transmitted through the Na- 
tional Canners Association, J. Harry Covington, advisory coun- 
sel, for the information of the canning industry a report of 
the surplus stocks of canned foods held by the War Depart- 
ment for sale during 1920. Expressed in cans it follows: 


Cans. 
40,000 
Apple butter, No. 10.......... 15,000 
300,000 
NO. 246... 70,000 
Beans, Green, No. 10.......... 35,000 
500,000 
Beans, Navy, TO. 120,000 
Bonns, Navy, No. 750,000 
380,000 
800,000 
Pickles, Mixed, pints.......... 150,000 
300,000 
Pineapple, No. 2%............ 100,000 
Tomatoes, No. 1, No. 2, No. 2%, 

No. 3 and No. 10, total...... 4,000,000 


NATIONAL CANNERS ASSOCIATION. 


SERVICE 


SALT COMPANY 


CHICAGO 
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COLD PACK 


KLONDIKE AND GANDY 


STRAW BERRIES 


We offer for immediate shipment, Ex 
Cold Storage Philadelphia Warehouse, the 
following fancy Cold Pack Strawberries: 


350—50-gal. bbls. Delaware Pack 
133—30-gal. bbls. Jersey Pack 


Packed 1 lb. Fruit to 1 lb. Sugar, 
with 1/10 of 1% Benzoate of Soda. 


These goods were packed in 1919 and 
are the faney varieties of Klondike and 
Gandy Strawberries, respectively. We 
doubt if they can be duplicated in 1920 
with the present market on sugar, and ad- 
vise those requiring Cold Pack Strawberries 
to secure their purchases from the above lot. 
Sales made this month will carry free stor- 
age to March 31st. Goods can be left on 
storage, and warehouse receipts transferred 
at the usual rate of 20c. per hundred pounds 
or 1/5¢e. a pound per month. These goods 
are packed in new cooperage. 


We will entertain orders for car lots 
or less than ear lots subject to the shipping 
of one sample barrel. 


Place your order thru our broker in 
your city or direct 


Fruit-Belt Products Co. 
ELM, NEW JERSEY 


828-C South 20th Street 


Some folks have musical bumps. 


Our particular bump is for mak- 
ing specially good boxes. 


We’ve been studying the box 
needs of the shipper for over 62 
years and we know our lesson by 
heart. 


SERVICE 


If you want good, honest boxes 
with a great, big helping of prompt, 
courteous service that'll leave a 
pleasant taste with you, put your 
box requirements up to Embry. 


Embry-4-One Boxes are depend- 
able; they get there intact, on time 
and at a saving. 


Wherever you are and whatever 
you need, write, telephone or wire 


Embry Wirebound Box Company 
Branch of Embry Box Co. 
Incorporated 


Louisville, Ky. 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 
A. I. JUDGE, . > Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48rd Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING RatTes.—According to space and location. 
Make all Drafts or Money Orders payable to THE TrapbE Co. 
Address all communications to THE TrapE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Traber for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, MARCH 29, 1920 


EDITORIAL JOTTINGS 


Some day the canners are going to learn the value of getting 
together, and of staying together. for their own protection, be- 
cause, after all, they have some rights. And if they are not 
interested in protecting themselves, who should be? 


Today one canner trusts another canner about as far as you 
could throw a bull by the tail, and their enemies fatten upon 
them because of this disposition. They are brow-beaten and lied 
to, imposed upon and cheated, and then, as might be expected, 
rush off in distrust of all men. classing their real friends with 
their enemies, and by huddling closer within themselves. indi- 
vidually, expect to avoid further kicks, 


This is un-American and clearly out of date. Competitors in 
other lines of industry do not run around after each other with 
knives in their hands. In the big, broad subjects which relate 
particularly to their own businesses they confer together and 
work together, realizing that in protecting their competitor they 
are protecting themselves—and their business. They meet as 
competitors only in the marketing of their goods, and there com- 
petition is based upon quality, rather than price, or upon effi- 
cient selling campaigns. And that is as it should be. 
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Here is a sample of how the canners are attacked on the one 
hand, taken from the evening newspapers of March 23rd: 
Boycott on Canners. 

Frederick, Md., March 22.—The Frederick County 
Sugar Corn Growers’ Association today ordered a_ boy- 
cott against Frederick county canners unless their de- 
mands for $22.50 per ton sugar corn is granted. The can- 
ners have refused, their highest price being $20 per ton.— 
From a Star Correspondent. 


And the same kind of stories are coming from the Peninsula, 
to the effect that the growers “are standing as a unit” for the 
agreed-upon prices of canners’ products, or are refusing to con- 
tract, and going on to state that the only sections where growing 
contracts have been signed are those where the canners have 
met the terms of the combined growers. Where the growers’ views 
have not been met the contracts are as yet unsigned. If two can- 
ners in any section agree to pay fair and just prices for crops, 
a third will rush out with prices much higher and try to grab 
all the acreage in sight, regardless of what loss it may mean to 
him. That is the style of the buying end. 


Assistant Secretary Frank M. Shook, speaking before the 
Canned Goods Exchange meeting recently—called by us a meeting 
of Maryland canners—said that the industry had spent 100 years 
improving production and not one moment upon the selling of the 
goods. And there is the whole story as to the other side—the sell- 
ing side of the business. 


No one can find any fault with the growers for selling their 
wares at the top market prices, as every man is doing in these 
days, with the exception of the canners. The growers have formed 
their associations and are standing solidly, shoulder to shoulder, 
believing that they are entitled to the prices asked. The canners 
have formed their associations, some joining and some staying 
out, but all going it alone when it comes to action. If the canners 
had effective associations, which could send a representative com- 
mittee to meet a like committee from the growers, the two con- 
mittees could meet and thresh out the differences and come to an 
amicable settlement, because, after all, each side wishes to be 
fair and to give the other side a fair show, and the difference 
is due to misunderstanding. Under present conditions the buy- 
ing end, for the canners, could be more easily handled in this 
way than the selling end, because in selling there is now too 
great a variation in the quality and style of packing to permit 
any kind of uniform action. Although this does not stop the 
jobbers from keeping a very tight rein upon themselves. 


The selling end of the game, however, will shortly be well 
taken care of through this Inspection and Publicity movement of 
the National Canners’ Association. With the seal upon the label 
there will be offered the consumers, for the first time in history. 
vast quantities of goods that are uniform in quality, differing 
only in that particular where Nature has made a difference in 
the flavor or quality of the product because of its geographical 
location, There will be those who chafe at this levelling of qual- 
ity, but they should remember that it will mean an upward level- 
ing, insuring goods that are sure to be satisfactory to the con- 
sumers, and clearly identifying them from those which are ul- 
certain. Many canners have made much of the “individuality” 
in canned foods, and*are opposing this Inspection plan because 
they say it will kill this individuality. We do not _ believe 
it will; there’ will remain the same chance for indi 


viduality in canned foods as there is in cooking; and these ob- 
jectors forget that the individuailty they fight for was most often 
expressed—by the rank and file—in goods that were a discredit 
to the market, and yet, which set the market price for theirs, the 
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BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 
FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


quasiry W. W. BOYER & CO., Inc. 


BALTIMORE, MD. 
EDMUND C. WHITE, President riesr 
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better goods. The individuality they are fighting for resulted in 
the poor goods which made the market—the tail that has too long 
wagged the dog. With this improved selling method, together 
with the improved and steady demand caused by the advertising, 
there will, unquestionably, come better business conditions in the 
buying and in the operating end of the industry. Civilization is 
based upon co-operation—why should any canner want to stay out 
and go—it—alone? 


CYNICISMS 


The question being a serious one I ask it with becoming 
seriousness. 


To whom, Mr. Canner, do you sell your products? Why, 
to the jobber, to be sure—to the jobber exclusively, so as to 
make sure of not being misunderstood. Yes, it is quite true 
that the canner sells only to the jobber—the jobber exclusively. 


The one thing of which the canner’s soul is guiltless 
enough is this, that he never has sold his canned foods to the 
consumer. Of course, it never occurred to him that there was 
any reason why the consumer should enjoy his attention. It 
was enough that the canner should sell to the jobber and that 
the jobber should sell to the retailer and that the retailer 
should sell to the consumer. It is most clear that the con- 
sumer is the retailer’s legitimate prey, and that it would be 
unethical for the canner to invade the domain reserved ex- 
clusively to the retailer. So, therefore, the canner sells only 
to the jobber. Very well then. 


It isn’t the purpose of the observations which will be here 
set down to subject the jobber to criticism. If the canner 
doesn’t get as much attention from the jobber as he thinks he 
should the fault lies with the canner rather than the jobber. 
The mistake we make is in selling the jobber exclusively. The 
canner has always neglected to ‘sell’? the consumer, which 
may well be argued in explanation of the very low level which 
the distribution of canned foods has maintained during many 
years. 


In the March number of that admirable publication, “The 
Mailbag,” there is an interesting article by Norman Lewis, en- 
titled “Direct Mail Advertising to Get Jobber Co-operation.” 


Says Mr. Lewis: ‘“‘The sales manager for a manufacturer of 
electrical household specialties was preparing to launch an 
initial advertising campaign that ran into pretty good money.” 


“We have found,” says Mr. Lewis, ‘‘that the jobber, as a 
general thing, does not give us the sort of representation which 
we feel our products demand. He is perfectly willing to take 
over orders which our men go out and secure for him, but 
when left to his own resources he has so many articles to sell, 
requiring less effort than ours, that we do not secure the busi- 
ness in the territory allotted to the jobber that we can by put- 
ting our own man or a factory distributor in the territory.” 


Continuing, Mr. Lewis says: ‘“‘We have never found the 
jobber at all willing to give us a list of his dealers, and we 
never have been able to secure real whole-hearted co-operation 
that would enable us to do the sales promotion work which 
we should like to do in territories handled by jobbers.” 


“But even if you did get the jobber on your side, the next 
impossible thing for you to do is to get the jobber salesman 
to do anything for you.” 


“Forget the jobber and forget the jobber salesman. They 
merely hand out your goods when called for. They have so 


many irons in the fire they can’t pay attention to yours or 
mine.” 
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All of which is quite true. The jobber has indeed a great 
many irons in the fire, and if any of these many irons are to 
enjoy special attention it will be those which bring to the job- 
ber a superior advantage or inducement. The jobber very 
naturally seeks his own advantage before that of the manufac. 
turer, for which we will allow him to ;'» without censure. 


Non-advertised canned foods are slow sellers. Nearly all 
the canned tomatoes which are packed come under the category 
of non-advertised canned foods. Learned statisticians of the 
trade tell us that the annual distribution of canned tomatoes in 
this country is about four cans per capita. Surely canned to- 
amtoes are a slow seller. The jobber has no special interest 
in non-advertised canned foods. He does not push the sale of 
them. He merely serves the existing demand, doing nothing 
whatever to extend it. It isn’t his business to extend the de- 
mand—it is the canner’s business to extend the demand, and 
if the canner is willing that the per capita distribution of so 
important a staple as canned tomatoes shall remain at four 
cans, the jobber is also quite willing, and why not? 


“Go out and create the demand” is what most jobbers 
tell you when you go to them with the view to interesting them 
in the distribution of your canned foods. Often that very 
thing is done—the canner will go out and do precisely what 
the jobber has bidden him do; he will go out and sell his goods 
to the retailers and turn in his orders to the jobber. But, 
please to observe, stocking up the retailer is not creating de- 
mand; it is simply selling the retailer—you are not selling the 
consumer, which still remains the important thing to do. De- 
mand is from the consumer, 


Untold millions of dollars have been wasted by manufac- 
turers in creating a demand that did not extend beyond the 
retailers. Not unlike the jobber the retailer also has many 
irons in the fire and he hasn’t the time, even if he had the dis- 
position, to extend special attention to one product, as opposed 
to all other products of the same kind, unless a very superior 
inducement has been offered him. Surely, it doesn’t matter 
to the retailer whether the distribution of canned tomatoes is 
four cans per capita or whether it is only two cans per capita. 
He will serve the existing demand and beyond that he will do 
nothing. 


It is different, however, with advertised canned foods. 
The jobber does give special attention to advertised canned 
foods because there is no escape from it. And the retailer also 
gives special attention to advertised canned foods because there 
is no way out of it. Advertising creates the real demand—ad- 
vertising sells canned foods to the consumer, and if canned 
foods are not sold to the consumer they are not sold at all. 
Nothing could be plainer than that. So, when we look to the 
jobber to increase the demand for canned foods we are ‘“‘lean- 
ing upon a broken stick.”’ 


foods that obtains attention from jobbers everywhere. Speak- 
ing relatively, of course, I would be willing to say that the dis- 
tribution of this one article, the product: of only one canner, 
is relatively quite as great as the distribution of all canned 
tomatoes by all canners of tomatoes. I have no reason for 
thinking that the jobbers are specially interested in the canner 
of this article, or that they are interested in the article itself. 
There is a demand for the article, however, and an exceedingly 
heavy demand, and the jobbers and the retailers vie with one 
another in supplying the demand. This canner is using the 
jobber and the retailer for that very purpose—to supply the de- 
mand. He retains the jobber and the retailer to distribute 
his product—that’s all. The canner himself looks to the im- 


portant business of selling the consumer. 


I know of a certain widely advertised article of canned 
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The demand for canned foods is not to be appreciably 
quickened until the canners come to realize how important it 
is to create demand, to foster demand, and, by continued and 
unwearying effort, to increase demand. Unless the distribut- 
ing methods of the canner greatly change he will find nothing 
of relief from the difficulties which are so acutely present with 
him at this time. The canner must advertise if he hopes to be 
able to command attention from the distributor. And he must 
continue to advertise, for the principal merit of advertising 
lies in its continuity or, in what the advertising men call ‘‘the 
cumulative effect.” 


I have in mind still another canned foods house that very 
diligently sought the attention of the jobber and the retailer. 
It doubtless hoped to sell the consumer through the media of 
the jobber and the retailer. It offered very attractive induce- 
ments to the jobber and to the retailer in the way of low prices 
and liberal discounts and “free goods,” and yet in spite of a 
very large distribution secured at the hands of jobber and of 
retailer its hopes of success were apparently not realized. The 
jobber bought the goods freely enough, and the retailer bought 
them freely enough, but the more important thing remained to 
be done—to sell the consumer. If the jobber doesn’t sell the 
consumer—and he doesn’t, and if the retailer doesn’t sell the 
consumer—and he doesn’t, then the canner must sell the con- 
sumer if he hopes to keep alive the demand which it is the 
normal function of the jobber and the retailer to serve. The 
jobber is a distributor and the retailer is a distributor, and in 
only a narrow and restricted sense is either jobber or retailer— 
aseller. The influence which creates the demand is the seller; 
advertising is the seller, the most potential seller in the world. 


Under the National Canners Association’s admirable plan 
of Publicity and Inspection the distribution of canned foods 1s 
to be increased two-fold within an incredibly short space of 


time. Within five years the distribution of canned tomatoes 
will have increased from four cans per capita to at least eight 
cans per capita and as the result of inspection and of pub- 
licity the canners of this country will enjoy a fuller measure 
of support from both jobber and retailer than they have ever 
enjoyed before. The blessings which reside in publicity and 
inspection for the canners of this) country are perfectly stu- 
pendous and they are so outstanding as to be utterly incapable 
of refutation or disproof. The canner is about to do what he 
never did before—he is about to sell the consumer; and when 
the canner sells the consumer he will find his natural allies, the 
jobber and retailer, yielding unaccustomed proofs of loyalty and 
support. Affectionately, 
CYNICUS. 


IN NEW OFFICE AT SAN FRANCISCO. 


The Seattle Astoria Iron Works are finding the trade 
taking to their fine line of machinery, especially the Fox-Troyer 
Non-Spill Closing Machine, or double seamer, so extensively 
that they have been compelled to seek more room at their 
San Francisco office. They have moved from the Royal In- 
surance Building to 302 Santa Marina Building, which is at 
112 Market street, San Francisco. There they can take better 
care of their many customers. Their big factory at Seattle, 
Wash., is booming along in its effort to simplify the closing 
problems of the canners, 


To Save Money See the 


“Wanted & For Sale” Ads 


Earliest Producer TOMATO 
YOU GO YOUR COMPETITOR ONE BETTER 


When you get a Tomato that has all the points of Quality and produc- 
tiveness that all others lack. Earliest Producer Tomato has them. 


Sold in bulk for the first time. 
SEED IS LIMITED 


At prices that are right. 
1 oz.— $1.50. 14 lb.—$5.50 1 Ib. $20.00 


Big growers and canners should try this Tomato this 


Season. Special prices in quantities. 


EARLIEST PRODUCER TOMATO Originated Since 1913 
What It Has Done Since That Time. Seed put into soil March Ist, produced 


20th. 
them out. 


Ripe Tomatoes in July. Plants set out June Ist, same year, all ripened by September 
Dealers who handled them got 25% more than for other varieties. Experts have ame them perfect, who have tried 
Hundreds who have seen them, would want no other variety. Good shape an 


uniform size. Good packer and shipper. 


Always a Prize winner for its Size, Shape and Color. After supplying thousands of customers, not one dissatisfaction. Seed put into 
soil May 2nd, ripened up 75% on the vine. The shape and color are as good in the Fall as in Mid-summer. 


Tomatoes exhibited September 12 to 22, 1919, In the following cities: Milwaukee, Chicago, Detroit, Buffalo, Rochester, New 
York, Newark and Philadelphia, were pronounced at that time in the above named cities, by leading Seed Dealers and Merchants to 


be the finest they had ever seen. 
for seed only. Pulp used as fertilizer. 


My crop this season 1919 averaged 1400 bushels per acre. 90% of this crop was pulped on the field 


If you want your supply order it now, from your seedmen or direct from me. 
Most leading seedhouses will handle this seed the coming year. 


J. K. RUGOWSKI SEED CO. 


| 
| 
| 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Miscellaneous. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—One Invincible Corn Husker, used 
only three days and in good condition. Write The De- 
Graff Canning Co., De Graff, Ohio. 


FOR SALE—One F. P. Gas Machine, 100 ft. pipe. 
Will light six rooms. Address John H, Dulany, Fruit- 
land, Md. 


FOR SALE—A Jersey Queen Filler, right hand, 
1904 model. O. J. Demuth & Son, New Philadelphia, O. 


FOR SALE—96 cases 14-0z. glass tumblers with slip 
caps, 2 doz. per case, attractive price. Address Imperial 
Canning Co., 216 Lafayette Bldg., Philadelphia, Pa. 


FOR SALE—One Cox Scalder, practically new. Ap- 
ply for full particulars. Address Wallace Roberts Can- 
ning Co., Woodstown, N. J. 


FOR SALE—Hot-Bed Glass and Sash. Any size, 
any quantity—either Single or Double Glass. Write us 
for prices. Baur Window Glass Co., Eaton, Indiana. 


FOR SALE—One Judge Peach Peeling Machine, 
complete. Two Cerruti Syrupers and Filling Machines, 
one for No, 2% cans and one for No. 2 cans. One Ayars 
Rotary Liquid Filler. One Sprague Universal Liquid 
Filler and Syruper. All in good running order. Address 
W. L. Houser Canning Co., Fort Valley, Ga. 


FOR SALE—tThe following used machinery, in good con- 
aition: 1 Blakeslee San Righter; 1 Reeves Speeder, Size O, 
Class G, 2 to 1; 1 Power Cobb Crusher, large capacity; 1 Bal- 
iard Pea Filler, for hole and cap cans; 2 Ayars Pea Fillers, 
tor hole and cap cans—good condition; 2 Queen Anne Corn 
Cooker Fillers, for hole and cap cans; 1 Perfection Crane Hoist, 
8-kettle capacity; 2 Monitor Pea Graders; 2 U. S. Gas Machines, 
2 line capacity; 1 Ayars Pea Filler, for open-top cans—good 
condition; 2 “Colussus’” Pea Graders—good condition; 1 Cy- 
clone Pulp Machine; 1 Monitor String Bean Cutter; 1 Invinc- 
ible String Bean Cutter. For further particulars, as to price, 
etc., write H, C. Hemingway & Co., 314 City Bank Building, 
Syracuse, N. Y. 


FOR SALE—3 Ayars Improved Rotary Pea Fillers; 1 No. 
10 Ballard Sanitary Pea Filler; 4 Hamachek Pea Viner Feeder; 
2 Invincible String Bean Graders, 4 Shoe, 5 Grades; 1 Vic- 
toria No. 28 Vegetable Paring Machine; 1 Vance and Baker 
Tomato Washer and Scalder; 1 Cyclone Pulp Machine; 3 
Sprague Model MMA Corn Cutters; 1 Merrell-Soule Corn 
Cooker Filler, 4 Station; 2 Burden & Blakesley Can Righting 
Machines; 1 Queen Anne Corn Cooker and Filler for No. 2 
and No. 3 cans; 1 Huntley Monitor Can Filler for 1, 2, 2%, 3, 
10 cans; 3 Max Ams Lettering and Numbering Machines; 4 
Ideal Steam Traps, 1 No, 2, 1, No. 3, 1 No. 4, and 1 No. 5; 1 
20-Horse Fay & Bowen Gas Engine; 1 Raney Gas Machine; 1 
9-Horse Horizontal Steam Engine; 1 12-Horse Horizontal 
Steam Engine. Above guaranteed in good condition and cheap. 
Geneva Preserving Company, Geneva, N. Y. 


FOR SALE—Hanson Pea and Bean Fillers; one 
fitted for No. 1 cans, one fitted for No. 1% cans, two 
fitted for No. 2 cans. These machines are interchange- 
able and can be made to fit your can requirements, These 
machines are in first-class condition and are in every 
way as good as new machines. Address Box A-7%55, 
care of The Canning Trade. 


FOR SALE—New Twelve (12) Valve Combination 
1%, 2%, 5 and 10 lb. Elgin Syrup Filler and Capper. 
Never been used. Address Alabama Georgia Syrup Co. 
Montgomery, Ala. 


FOR SALE—Have a surplus of canners’ Four-One- 
Boxes, in the following sizes: No. 1, 2, 3, 4, 5, 6 and 16 
oz. Prices quoted on request. The International Pre- 
serving Corp., Brooklyn, N. Y. 


FOR SALE—Two Five-ton Fairbank Scales; good 
as new; at $60.00 each. Two Burt Gallon Labeling Ma- 
chines, for both short and long labels; good as new; at 
$300.00 each. C,H. Musselman Co., Biglerville, Pa. 


FOR SALE—Crowning Machines, Cooking Tanks, 
with coils and traps, Labeling Machines, Pumps, Sorting 
Tables, Pulpers, Cider Press, Motors and other equip- 
ment. List sent on application. Address P. J. Ritter 
Co., Philadelphia, Pa. | 


FOR SALE—One vacuum pan, complete with 
pump; capacity 25,000 6 oz, cans of Italian Paste in 10 
hours. Guaranteed practically new. Would cost new 
$7,000.00; will sell for $4,000.00. Address Box A 156 
care The Canning Trade. 


FOR SALE—Seven (7) Taylor Instrument Co.’s pressure con- 
trols for 40x72 process kettle, and one temperature control for 
corn cooker and filler with belt-driven air pump, used two seasons, 
guaranteed good order, $200.00 for entire outfit. Also conveying 
machinery for corn husking shed, made by the Link Belt Co. and 
used part of last season. For price and particulars apply: BE. M. 
Records & Co., Forest, Delaware. 


FOR SALE— 
2—25 Horsepower Ames Engines, 9x10, 
2—Hamachek Viner Feeders. 
All in good class working order. 

Address Oswego Preserving Co., Oswego, N. Y. 


FOR SALE— 
One Hawkins Capper and Wiper for No. 2 cans. 
One Chicago Auto Tipper. 
One Blakesley Can Righter. 
One Morral Double Cut Cutter. 
Address The Miami Canning Co., Lebanon, Ohio. 


= 
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For Sale--Factories 


For Sale—Books. 


FOR SALE—Two modern, fully equipped factories, 
with railroad siding, located in fine tomato and fruit- 
growing sections of Delaware. Buildings and Machinery 
in first class condition, ready for operation. Address Box 
A-%43, care The Canning Trade. 


FOR SALE—Canning Factory, Jessup, Maryland— 
k. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted tor in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


For Sale—The 225-page book “How to Buy and "| 
Canned Foods,” completely indexed ; tells the buyer wLat 
to expect in each grade of the different goods; settles 
claims and prevents misunderstandings ; $2.15 per copy, 
postage paid. Address THE CANNING TRADE, Balti- 
more Md. 


For Sale—Cans. 


FOR SALE—No. 1 Cap Hole Cans, at a bargain. Owing 
to a strike and other labor troubles we will have at Apalachi- 
cola an excess of about 200,000 No. 1 cans with solder hem 
caps. Can make prompt carload shipment of 2,000 full lap, 
4-doz. size, corrugated cartons, or 2,000 4-doz. wooden cases. 
We prefer to sell now at a bargain delivered price rather than 
carry over these cans to the next season, paying insurance, 
interest and storage. We also offer from storage warehouse 
in Baltimore about 5,000 full lap, corrugated cartons, 4-doz. 
size, for No. 1 cans. Ruge Bros. Cang. Co., Apalachicola, Fla. 


For Sale—Seeds. 


FOR SALE—150 bus. Rice Sealed and Selected 
Alaska Seed Peas together with bags, at cost. W. L. 
Stevens, Inc., Cap May, N. J. 


FOR SALE—1,000 bushels Alaska Seed Peas, High 
Germination; samples and prices on request. Address 
Box A-%32, care of The Canning Trade. 


FOR SALE—100 bushels Alaska Peas, grown by 
Jerome B. Rice Seed Co., their Sealed and Selected Stock 
of crop 1919. C. S. Stevens & Sons, Cederville, N. J. 


FOR SAILE—1,000 bushels Alaska Seed Peas 7c per 
pound, f. o. b, Baltimore, Md. Germination test 94 per 
cent. Address Maryland Canned Goods Co., Belair, Md. 


FOR SALE—1,000 bushels Choice Hand-Picked 
Alaska Seed Peas, 81% cents per pound, f. o. b. Baltimore, 
Md.; germination test, 95 per cent. Address Hickory 
Pkg. Co., Bel Air, Md. 


FOR SALE—950 Bushels Clark’s 1919 Alaskas, 700 
Bushels Rogers’ Admirals 1919 finest quality, highest ger- 
mination ; prices right, f. o. b. Western New York points. 
Steuben Products Company, Inc., 111% Chamber of Com- 
merce, Buffalo, N. Y. 


‘AMERICAN Coke Tin Plates | = 


Wanted—Miscellaneous. 


WANTED—Two whirl pool pea washers. Address 
Box A-%51, care The Canning Trade. 


WANTED—One Zastrow Crane. State condition 
and time in use. Address I. Snyder, 1121 E. Baltimore 
St., Baltimore, Md. 


WANTED—One good second hand box nailing ma- 
chine, must be in good condition, give description, price, 
etc. Address Gaston Canning Co., Gaston, Ind. 


WANTED—To purchase some books on canning 
with the privilege of ecrresponding with good cannery 
man. Address B. P. Holland, Meherrin, Va. 


WANTED—Pea Cleaner to take care of two viners, 
state make, condition and lowest price. Two 40x60” 
closed process kettles, 12 four-tier crates with covers. 
Address Box A-758, care The Canning Trade. 


WANTED—Sales manager of ability and aggres- 
siveness by concern selling the canning and preserving 
trade. Must be good correspondent, as greater part of 
business is done by mail. Position is with concern of 
many years standing and one favorably known through- 
out the entire country. Unusual opportunity for the 
right party. In applying, state age, general experience 
and references. Address Box B-753, care of The Canning 
Trade, 


9018 20x28 
205 23 


20x 
ic 


i Highest quality TIN PLATES— specially adapted to the 
e also manufacture Black Sheets, Galvanized Sheets, 


i Satna, unexcelled for the construction of sheds, factories, warehouses, etc. Write for full information. 


AMERICAN SHEET AND TIN PLATE COMPANY, General Offices, Frick Bldg. Pittsburgh, Pa. ssecis ERICAN”™ brands 


juirements of the canning and Po industries. 
erne Plates, Formed Metal 


oofing and Siding 
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EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position as superintendent processor. Over twenty 
years’ experience packing fruits, vegetables, pork and beans, etc. 
Have thorough knowledge of machinery required, also installing 
and operating same. Address Box B-739, care The Canning Trade. 


WANTED—Man 40 years of age desires change as super 
Has canned practically everything used in cans 
Address Box, 


-ntendent. 
Must be for quality goods, with yearly salary. 
3-757, care of The Canning Trade. 


WANTED—-Situation as manager or superintendent of 
canning factory equipment by man experienced in up to the 
minute methods of factory process and equipment. Will be 
open for position April 15th. Address Box B-760, care of 
The Canning Trade. 


WANTED—University graduate in food chemistry, married, 
five years’ experience as food chemist, four years’ experience in 
packing fruits, vegetables, pork and beans, catsup and tomato 
products. At present employed as general superintendent of five 
plants. General business training, desires change. References. 
Address Box B-742, care The Canning Trade. 


WANTED—Position as superintendent and processor. Over 
twenty years’ experience packing fruits and vegetables, catsup, 
bork and beans. Familiar with entire details of business, from 
growing crops to selling the finished products. Have thorough 
knowledge of up-to-date machinery required, and installing of 
same. Married man 36 years of age. Can furnish references as 


THE CANNING TRADE. 


WANTED. 


WANTED—At once an experienced viner man. Position 
open now. Address Box B-762, care The Canning Trade. 


WANTED—FEfficient brokerage salesman to travel. Lib- 
eral compensation. Splendid opportunity. State reference 
and particulars. The Louis Hilfer Co., Wainwright Bldg., St. 
Louis, Mo. 


WANTED—Expert Processor of High-grade Apple Base 
Jams and Jellies to act as Assistant Superintendent of factory 
in New York City, State experience and salary desired. Box 
B-748, care of The Canning Trade. 


WANTED—Superintendent familiar with the growing and 
packing of Bush Lima Beans. Can use man familiar with other 
lines during entire season, or just during bean season. Address 
Box B-750 care of The Canning Trade. 


WANTED—By a Baltimore manufacturer, a man familiar 
with making of Tomato Catsup and Apple Base Jellies and Jams 
in glass. Applications confidential. Address, stating experience and 
salary expected, Box B-761, care of The Canning Trade. 


WANTED—A superintendent who can produce high-class 
tomato products and Pork and Beans. Permanent position 
and good future for a man who can and will make good. Give 
all information and salary expected in first letter. Communi- 
cations hold strictly confidential. Box B-759, care of The Can- 
ning Trade. 


WANTED—Practical superintendent for a _ large, newly 
equipped factory, located in New York City, with modern machin- 
ery. Must thoroughly understand making of preserves, jams, 
jellies and marmalade; packing of pork and beans, spaghetti, ete. 


to character and ability. Address Box B-752, care of The Canning 
Trade. 


Write stating experience and salary wanted. References. Inter- 
rational Preserving Corp., Ridgewood Station, Brooklyn, N. Y. 


=” Eureka Soldering Flux “iz: 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING ae yy AND AGENOIES 


New York ioe n, Mass. ag Wisc. tN dall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
Cincinnatti, Ohio nn. more 

Birmingham, Ala. 8t. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. Hamilton, Ont. 


EFFICIENCY—NO STOPS—NO SPILL 
YOU GET 100% ON YOUR INVESTMENT 


YOU DO NOT STOP FOR BREAKDOWNS 
YOU GET ABSOLUTELY FULL CANS 


Our latest Angelus Double Seamer is equipped with newly improved Non-Spill Attachment 


-298 San Fernando Blvd. 
ANGELUS SANITARY CAN MACHINE CO. 


50 LB. CANS 
18 LB. CANS 
KEGS 

| 
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CANNED FOOD PRICES 


Prices given represent the /owes¢ figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


Many 


canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: (t)Fhes. J. Meehan & Co. 


(*)H. H. Taylor & Son. 


CANNED VEGETABLES 
ASPARAGUS*—(California) Balte. 
No. 24% White Mammoth..$Out 


“Green, 

White, Large.. Out 

Peeled, .. Out 

Green, 

White, Medium... ...... 

Green, . 390 

White Small _.. ...... 

“Green “ 

sf Tips White Sq ... 4 20 

“ Green, 8q.... 3 95 
i“ Rnd..... Out 
BAKED BEANBt No. so 


2 “3, In Sauee........ 190 

BEANSt—N 0. 2 String, Standard Green 9% 
Zo 

“Cut White 90 

10, 5 00 

: “ 2. White Wax Standard ...... 

“  Standards..... 2 00 

“Soaked 

Red Kidney, Stand 
BEETSt-—No. 3, Small, Whole. 

Large, 


CORNI—No. 2. Std. Evgr., f.o.b. Balto. 1 15 
“ 8td. Evgr., f. 0. b. Co.... 1 10 
Std. Shoepeg f. o. b. Co. 1% 
Std.Shoepegf.o.b.Balto. 1 30 
Ex.8td.Shoepegf.o.b.Co. 1 30 
Std. Maine Style Balto. 1 15 
8td.MaineStylef.o.b.Co. 1 06 
Ex. Std. Maine Style..... 1 20 
Fey. Mn. Style f.o.b. Bal. 1 30 
Fancy f.o.b. County...... 1 30 
Extra Std. Western........ ..... 
Standard Western 
3, Standard, Split......... 1 15 
MIXED 


TOMATOESt 


PEAS!—No. a Early June Stand, Balto. 1 35 
Stand. Early Junes Co. 1 2 
Sifted... . 130 
Extra Sifted Baltimore 1 60 


Extra Fine Sifted 2 00 
125 
No. 1 Early June Standard..... ...... 
“Extra Sifted ...... 
Fancy Petit Pois........... Out 
PUMPKINI—No 3 Standard. 
10, 
Squash...... 
sAUERKRAUT]—No. 2, Standard........ 
SPINACH!—No. 3, 175 
< 11 


(t)Jos. Zoller & Co., Inc. 


(§)E. C. Shriner & Co. 


New York prices corrected by our special Correspondent. 
CANNED FRUIT PRICES—Continued. 


CANNED VEGETABLE PRICES—Continued. 
Balto. N.Y. 


SUCCOTASH!—No. 2, Green Beans...... 160 Out 
“With Dry Beans 1 30 Out 

New York State............ .....- 1 60 


SWEET POTATOESI-No. 2, Standard 9¢ 85 


No. 3 8td.f.o.b.Balto 160 175 

Std. f.o.b.Co. 1 47% Out 

9 8td.f.o.b ...... Out 

10, Std.f.o.b.Co.4 25 5 25 

TOMATOES!-No. 10, Fancy, f.o.b. Bal. Out Out 

Jersey, “ Fac’y ...... Out 

Stand., Balto575 650 

Stand., Co..... 5 50 Sees 

“3, Sani. 5% in. cans ...... Out 

Jersey, f.0.b. Co... Out Out 

Ex. Std., Balto. 160 —...... 

Stand, “ “16 155 

Stand. “ Co..145 __...... 

Seconds, ** Balto. ...... ...... 

“ 2, Stand., 12 

Sand, Coc t@ 

Seconds, “ Balto. ......  ...... 

Cal. 10s... 5 60 

TOMATO PULPI-No. 10, Standard. 

CANNED FRUITS 

APPLES—No. 10, Me. 5 75 

10, Mich. Out 

APPLES!-No. 10. /Md,, \f.0.b. Co....... 5.00 Out 

APRICOTS—No. 2%, Cala. Stand........ 450 325 

BLACKBERRIES§—No. 2, Standard... Out 

10, 13 50 

2, Preserved... Out Out 

“ 2,In Syrup....240 Out 

CHERRIES§—No. 2, Seconds, Red......... 

Out 

White “ Out 

Out 

“Red 10, Sour Out 

GOOSEBERRIES$—No. 2, Stand... Out 

Out 

PEACHES*—No. 2%, Cal. ‘Stand. L.C...425 415 

2%, “ Ex.Std.“..465 400 

PEACHESt—No. 1, Ex. Sliced Yellow 180 200 

2Standard White... Out Out 

Yellows. «...... Out 

Seconds, White ..... Out Out 

No. 3, Standa.ds, White. 350 Out 

Yellow 350 3655 

White. 375 330 

Selected, Yellow.....400 Out 

Seeonds, White......225 2 30 

Pies Unpeeled........ 17 

No.10, “ Unpeeled........ 52% 550 

PEARSt—No. 2, Seconds in Water........ 

Standards “ ........ 

Ex. in Syrup...... 200 Out 

“ 3, Seconds in Water........ Out 


Balto. 
PEARSt—No. 3, Standards in Water..... 1 75 
Syrup.... 3 00 
PINE- No. 2, Bahama Sliced Extra Out 
244, Hawaii Sliced Extra ...... 
Stand. 
10, Stand. 
= “10, Shredded Syrup........ Out 
“10, Crushed Extra......... Out 
Eastern Pie Water.... Out 
= Out 
“10, Porto Rico.............. 10 00 


RASPBERRIES}—No_ 2, Black Water.. Out 
300 

Black Syrup. 3 35 

STRAW- No. 2, Ex. Stan. Syrup..... Out 
BERRIES§— “ Preserved.............. 
= Extra Preserved.... 4 50 

Standard............... Out 

i “1, Extra Preserved..... 2 35 


10, Standard Water...... 


CANNED FISH 
HERRING ROE*—No. 2, Standard 


LOBSTER*—*4-Ib. Flats, 8 doz... 
OYSTERS§— 5-0z. Standards 
4o2. 
10-02. 
SALMON*—No. 1, Sockeye, Tall.. ........ ...... 
1 
o %, o 


“1, Red Alaska, Tall 


"Cohoe, Tall 

1, 

%, 

“1, Pink, Tall 

“1, Columbia, Tall. 

%, 

Chums, Talls. 

“ Medium Red, Talls... ...... 
SHRIMPs—No. Wet OF 


CANNERS’ METALS 


5tol@tons 1to4tons 


PIG TIN—Straits 


PIG LEAD—Omaha or Federal... ............ 8 00 
%x% 9x10 
SOLDER—Drop Bar...... 
Wire Coil............ 
Wire Segments... 
TiN PLATES F. O. B. MILL 


14x20, 107 lbs., Base Coke Tin Plate. 
14x20. 100 be, “ 


| N.Y 
Out Out 
Out 
Out | Out 
Out | 4% 
Out | 455 
Out 4 50 
} Out 3 95 
12 50 
“2, In Sauee........120 Out 
Out | : 
Out 
3% 
5 
Out 
Out | 3 55 
om | 16 
Out | Out 
Out | Out 
Out Out 
Out Out 
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American Can Company Can Prices 


Baltimore, January 6th, 1920. 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points, effective 
January 5th, 1920, subject to its confirmation and subject to change 
without notice. 


36.25 
77.00 


HOLE AND CAP 


Prices furnished upon application. 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


THE CANNING TRADE. 


The W. C. Pressing Seed Co. 


NORWALK, OHIO 


Growers Exclusively Of 


SWEET CORN SEED 


We Give Special Attention 
To The Growing Of Canners’ 
Varieties 


LET US QUOTE YOU ON 
OUR 1919 CROP 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 

r MACHINE AND BOILER WORKS 

2639 Boston Street Baltimore, Md. 
WORKS 

ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 

BALTIMORE MARYLAND 


SANITARY Per M 

= 
= 


THE CANNING TRADE. 


Hamachek’s Ideal Green Pea 
HULLING MACHINERY 


i A necessity for a Pea Packer who 


is determined to pack quality. 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of 


IDEAL VINERS, VINER FEEDERS AND CHAIN ADJUSTERS 


Established 1880 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 


51 
ee 


THE CANNING TRADE. 


ROGERS BROTH ERS 


PEDIGREED QUALITY SEED PEAS & BEANS 


Individual Plant Selection 


FOR 


Purity, Even Maturity and Productiveness 
Now Booking Orders for 1920 Crop 
Growing Stations in Michigan, Idaho, Montana, Washington and California 


REPRESENTING 


ROGERS BROTHERS 


326 West Madison - Chicago 


Over Two Thousand “It Sticks for Keeps” Established 1879 


Chisholm- Scott 


Viners 
and Five Hundred 


White Style Feeders ar 
in use in the United States ADHESIVE GUMS, 


These feeders do not tear the pods from the 


vines as other feeders do. GLUE AND PASTE 


Adex Manufacturing 
Company 


For information, write the 


CHISHOLM-SCOTT CO. _ 604-606 W. Pratt Street 


71 East State Street COLUMBUS, OHIO BALTIMORE ee MARYLAND 


52 
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le Paring Machines, See Paring Machines. 
matic anmaking Machinery. See Cam- 
makers’ Machinery. 
BASKETS (wire), scalding, picking, 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
BELTS, carrier, rubber, wire, etc. 
La Porte "Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable and 
Ayars Machine Co., Salem, N. J 
Huntley Co., Silver Creek, 
A. K. Robins & Co., Baltimor 
Sprague Cang. Pun Co." ‘Chicago. 
Blowers, pressure. See 


BOILER COMPOUND 

Jos. Dixon Crucible “Jersey N. J. 

Grasselli Chemical Co., Cleveland, Ohio. 
BOILERS AND ENGINES, steam. 

H. W. Caldwell & Sons Co., Chicago. 

Edw. Co., Baltimore. 

A. K. Robins Co., Baltimore. 

Bottle Capping peneense. See Bottlers’ Mchy. 

Bottle Caps. See Cap 

Bottle Cases, wood. Ses "Boxes, Crates, Shooks. 

Bottle Corking Machines. See Bottlers’ Mchy. 

Bottle Fillers. See See Bottlers’ Mchy. 
BOTTLE LABELING MACHINES. 

Economie Mchy. Co., Worcester, Mass. 
BOTTLERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Crown Cork & Seal Co., Baltimore, Md. 

Economic mene, Co., Worcester, 

20th Century Mchy. Co., 
BOTTLERS’ SUPPLIE 

Karl Kiefer Mach, Co., Cincinnati, Ohio. 

20th Century Mchy. Co., Milwaukee, Wis. 

Bottle Screw Caps. See Caps. 

Box Nailing Machines. 
BOXES, CRATES and Shooks, wood. 

Baltimore & Shook Co., Baltimore. 

Box Co., Baltimore. 

H. D. Dreyer & Co., Baltimore. 

Embry Box Co., Louisville, Ky. 

Rittler Box Co., Baltimore 

Boxes, corrugated paper. 

yer Products. 
Boxing Machines, can. 
chines, can. 

BROKERS. 

Louis Hilfer Co., St. Louis, Mo. 

¢ L. Jones & Co., Chicago 


M. Paver Co., Chicago. 
> New Fork City. 


See Corrugated Pa- 
See Labeling Ma- 


Seggerman Bros., 

J. M. Zoller Co. ‘Baltimore, Md. 

pyihate and Pails, fibre. See Fibre Con- 

ainers. 

Buckets and Pails, metal. See Enameled Buc- 
kets. 


.Buckets, wood. See Cannery Supplies. 
BURNERS, oil, gas. asoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machi 
Edw. Renneburg & Sons Co. Baltimore. 
Burning Brands. See St tencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 
AN COUNT 


Ss. 

Ams. Machine Co., Max, Bridgeport, Conn. 

Ayars Machine Co., i? 

20th Century Mch ¥ Co., Milwaukee, Wis. 

Can lillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams. Machine Co., Max, New York City. 

San. Can Mechy. Co., Los Cal. 

iss Co. Brook yn, N. 

Anil Can y Co Chicago. 

John R. Mitchell Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

The Goodell Co., Antrim H. 

Thos. F. Lukens Ce... Philadelphia, Pa. 

A K. Robins & Co., Baltimore 

Sheppard Supply & Equipment Co., Baltimore 

Sinclair-Scott Co., Baltimore 

Sprague Cang. Co., Chicago. 

Zastrow Machine Baitimor 

Canning Experts. See Consulting Experts. 
CANS, tin, all kinds. 

American Can Co. ., New York. 

Atlantic Can Co., Baltimore. 

Ww Boyer & Co., Baltimore. 

Boyle Can Co.. Baltimore. 

Continental Can Co., Syracuse, N. Y. 

Fidelity Can Co., Bait timore. 

Can Co.. Cincinnati. 


Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 


WHERE TO 


——=the Machinery and Supplies you need and the Leading Houses that supply them. 
Consult the advertisements for details. 


Cans. fibre. See a Containers. 
CAN OPENER 
Goodell Co., NN. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers‘ Machinery. 


CAN-WASHING MACHINES. 
Morral Bros., Morral, O. 
Sprague Cang. Mchy. Co., Chicago 
Capping Machines, bottle. See Doctlers’ Mchy. 


CAPPING ag soldering. 
Ayars Machine Co., Salem, N. 
Sprague Cang. Mchy. Co., Chicago. 
Machines, solderless. See Closing 

lachines. 
Capping Steels, soldering. See Cannery Supls. 


CAPS, bottle, jar, tumbler, etc. 
Crown Cork & Seal Co., Baltimore. 
CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. _ Cincinnati, Ohio. 
Link Belt Co., Chicag 
Sprarue Cang. Moby, Chicago. 
20th Century Mehy. “Wilwaukee, Wis. 


Cartons. See on Paper Products. 

Catsup Machinery. For the prepartory work. 
See Pulp Mc y; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 

Chain, for elevating, conveying. See Cen- 
veyors. 


Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegur Makers’ Supplies. 

Circuit Breakers. See Electrical Appliances. 
= ING & GRADING MACHINERY, 


frui 
Beeler’ Mfg. Co., Silver Creek, 
Tavincible Grain Cleaner Creek, 


Sprague Cane. Mchy. Co., Chicago. 
CLEANING & GRADING MACHINERY, 
peas, bean, seed, etc. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


A 
Sinclair- Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


Cleaning and Washing Machines, bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, can. Washers. 


Clocks, process time. See Controllers. 


CLOSING MACHINES, open top 
Ams. Machine Co., Max, New York city. 
Can Mche. Co., Los Angeles, Cal. 
iss Co., Brooklyn, N. Y. 
Seattle-Astoria Iron Works, Seattle. Wash. 
Coated Nails. See Nails. 
Coils, copper. See Cooper Coils 
Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


CONSULTING EXPERTS on canni 
National Canners’ Assn., Washington,” D 


CONVEYORS & CARRIERS, canners. 
H. W. Caldwell & Son Co., Chicago. 

La Porte Mat & Mfg. Co., "La Porte, Md. 
Link-Belt Co., Chicago 

N. J. Foundry ‘and Mchy. Co., New _: 
Sprague Cang. Mchy. Co., Chica 

20th Century Mchy. Co., Wis. 
Wis. Chair Co., Pora Washington, Wis. 


COOKERS, 

Ayars Machine Co., Salem, 

ob & Go, hicago. 

Sprague — Co., Chicego. 

Cookers‘ retors. See Kettles, process. 

a, _ Fillers, corn. ee Corn Cook- 

er- 

Coolers, vegetable and fruit canners. 
COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 

Snrague Cang. Mec y. Co., Chicago. 

Copper Jacketed Kettles. ‘See Kettles, copper. 
CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 

Morral Bros., Morral, Ohio. 


Sprague Cang. Mchy. Co., Chicago. 
Wis. Chair Co.. Port Washington, Wis. 

CORN CUTTERS. 

K. Robins & Co., Baltimore. 

eS. Cang. Mchy. Co., Chicag8. 

CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, ¥; 
Grain Cleaner Co.,' Silver Creek, 


Morral Bros., Morral, Ohio. 
Sprague Cang. Mcby. Ca, 


Corn Mixers and Agitators. Cooker- 
Fillers. 


CORN SHAKERS (in the ="): 

Ayars Machine Co., Salem, N 

Sprague Cang. Meby. Co., Chicago. 

CORN WASHING MACHINES. 

Peerless Husker Co., Buffalo. 

CORRUGATED PAPER PRODUCTS. 
Boxes, Bottle Wrappers, etc.) 

The Container Club, Chicago 


Hinde Dauch Paper Co., Sandusky, Ohio. 

Stecher Litho Co., Rochester, N.Y. 

D. §. Ptg. & Litho Co., Norwood, Ohio. 

Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 
CRANES and carrying machines. 

4. K. Robins & Co., Baltimore. 

Suteclair-Scott Co., Baltimore. 

Sprague Cang. Meby. Co., Chicago. 

Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 

Edw. Renneburg Sons Co., Baltimore. 

Zastrow Machine Co., Baltimore. 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 

Cutters, string bean. See String Bean Mchy. 

Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Caps, etc.). 

American Can Co., New York. 

Crown Cork & Seal Co., Baltimore. 

Seuthern Can Co., Baltimore. 

Dies, can. See Mchy. 
DISTRIBUTING SYSTEMS, corn. 

H. W. Caldwell & Son Co., Chicago. 

Link Belt Co., Chicago 

Double- Seaming Machines. 
DRYERS, drying machinery, 

Edw. Renneburg & fone Co., Baltimore. 


Warehouse 
Y. Fdry. & Mch. Co., New York City 
Time Checks. See Stencils. 


ENAMELED BUCKETS, PAI 
A. K. Robins & Co., Baltimore. ‘ean 
Engines, Steam. See Boilers and Engines. 
Enameled- -lined kettles. See Tanks, glass- 


EVAPORATING MACHINERY. 
Edw. Renneburg a Co., Baltimore. 
EXHAUST BOXE 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 


Sheppard Supply & Equi Baltimore 
Sprague Cang. Mch Chicago. 


Factory Stoo 8. 
See Supplies, 


q 


See Closing Mchs. 


Factory Supplies. 
Farming 
Fertilizers 


FIBRE CONTAINERS for food (not her- 
metically sealed). ‘ 

American Can Co., New York. 

The Container Club, Chicago 

Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, gaa boxboard, ete. 
The Container Club, ioe 


Hinde & Dauch r “Con. Sandusk hi 
Fillers boo = 


Filling ‘Maches, bottle. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem 
Huntley Mfg. Co., Silver 
Karl Kiefer Machine Co. A Ohio. 
Morral Bros., Morral, 

A. K. Robins & Co., ~All 
Sheppard Supply & Equipment Co., Baltimore 
Sinclair-Scott = altimore. 
Sprague Cang. Mchy. Co., Chicago. 
R. Stickney, Portland 
20th Century chy. Co., _ Wis. 
Wis. Chair Co., Port Washington, “Wis. 
Filling Machine, syrup. 
chines. 


FINISHING MACHINES, catsup, etc. 
Langeenkamp i Indianapolis. 
A. K. Robins Co altimore. 
Sinclair-Secott Co., Baltimore. 
Epenqee Cang. Me hy. Co., Chicago. 
20th Century os Co., Milwaukee. 
FLUX, soldering. 
Grasselll Chemical Co.. Cleveland, Ohio. 
Thos. F. Lukens Co., Philadelphia, Pa. 
Food Choppers. See Cho ——, : 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mehy, fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and seeders. 
The Goodell Co., Antrim, N. H. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague Cang. Mchy. Co. Chicago. 
Fruit Presses. Cider Makers’ Mcehy. 
Gasoline Firepots. = Cannery Supplies. 
Gauges. pressure, time, etc. See Power Plant 
Equipment. 
GEARS, silent. 
H. W. Caldwell & Son Co., Chicago. 


See Syruping Ma- 
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54 | WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfgrs. 
A. K. Robins & Co., Baltimore. 
Sheppard Supply & Equipment Co., Baltimore 
H. RK. Stickney, Portland, Me. 
Sprague Cang. Mchy. Co., Chicago. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr'd’g Mchy. 
Gravity Carriers. See Carriers and Con- 
veyors. 
Green Corn Huskers. See Corn Huskers. 
Pea See Cleaning and Grad- 
ng 
Hoisting and Carrying Mches. 


MAKING machin 

rague Cang. Mchy. Co., Chicago. 

Century Co., Milwaukee. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 

of Syrupers, Brines, ete.) See Cannery supplies. 

Ink, can stamping. See Stencils. 

INSURANCE, canners 
Canners’ Exchange, 


Chicago. 
Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam 
F. H. Langsenkamp, indianapolis, Ind. 


See Cranes. 


B. Warner, 


Sprague a Mchy. Co., Chicago. 
Jars, fruit ee Glass Bottles, etc. 
Juice Pumps. See Pumps. 


Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ ci 


F, H. Langsenkamp, ndianapalis, Ind. 
Cang. Mchy. Co., Chie: 

ett enameled. See Tanks. *giass- -lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Edw. Rennebur & Sons a Baltimore. 
A. K. more. 
Sprague Cang. Mchy. Co cago. 
Zastrow Mchy. Co., Baltimore. 
KNIVES, miscellaneous. 
Goodell Co., Antrim, N. H. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
KRAUT MACHINERY 
Sprague Cang. Mchy. Co., Chicago. 


LABEL Manufacturers. 
Calvert Lithograph Co., Detroit. 
H. Gamse & Co., Baltimore. 


Stecher Litho. Co., Rochester, N. Y. 
U. S. Printing & "Litho. Co., Norwood, Ohio. 
Virginia Canners Exchange, Roanoke, Va. 


LABELING Machines, bottle and jar. 
Economic Machinery Co., Worcester, Mass. 
LABELING MACHINES, can. 
Economic Machinery Co., Worcester, Mass. 
Fred. H. Knapp Co., Baltimore, Md. 
Morral Bros., Morral, Ohio. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. od — Machinery. 

MEAT CANNING Machi 
Ams. Machine Co., Max, New * York City. 
Meat Choppers. See Ch oppers. 

MILK CONDENSING & CANNING MCHY. 
Ams Machine Co., New City. 


Wis. Chair Co., hy v ashington, Wis. 

MILL SUPPLIES, Pulleys, Etc. 

. W. Caldwell & Sons Co., Chicago. 
Link-Belt Chicago 
Sheppard Supply & Equipment Co., Baltimore 
Molasses Filling Machines. See Filling Ma- 

chines. 
Nailing Machines. See Box Nailing Machines. 

OYSTER CANNERS’ MACHINERY. 

Edw. Renneburg & ~~ Co., Baltimore. 
Sprague Cang. Mchy. . Chicago. 
Packers’ Cans. See aon 

Pails, _ ete., fibre. See Fibre Containers. 

PAIN 
Jos. Co., Jerse 
Paper Boxes. See Corrugated 
and Conta 


City, N. J. 
‘aper Products. 
tainers, See Fibre Con- 


"Knives. See Knives. 
PARING MACHINES. 
The Goodell Co., Antrim. N. H. 
Sinclair-Scott Co., Baltimore. 
PASTE, canners’. 
Adex Mfg. Co., Baltimore 
Commercial Paste Co., Columbus, O. 
Knapp Co., Baltimore. 
PEA and BEAN SEED. 
J. Bolgiano & Sor, Baltimore. 
D. Landreth Seed Co., — Pa. 
Leonard Seed Co.. Chie cag 
T. B. Rice Seed Co., Cambridge. 
Rogers Bros., Chicago 


- A. K. Robins & Co. 


Rubber Stamps. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Frank Hamachek, Kewaunee, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


Sheppard Supply & Equipment (o., Baltimore 
Cang. Mchy. Co. ago. 
K. Robins & Co., Baltim 
Century Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 
Pea Harvesters. See Farming Machinery. 
Pea Hullers and Viners. 
Chisholm Scott Co., Co umbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 
Goodell Co., Antrim, N. H. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Goodell Co., Antrim, N. H. 
Sinclair Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Link-Belt Co., Chicago 
Perforated Sheet etal. See jeves and 
Screens. 
Picking Boxes. Baskets, etc. 
Picking Belts and Tables. 
Meby. 
PINEAPPLE MACHINERY. 
Jobn R. Mitchell Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore 
Platform and Wagon Seales. See Scales. 
Picking Belts and Tables. See Pea Canners’ 
POWER PLANT 
H. W. Caldwell & Son Co., Chi 
Joseph Dixon Crucible Co., Soren” City, N. J. 
Link-Belt Co., ( hicago 
Sheppard Supply & Equipment Co., Baltimore 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati. 
Sprague Cang. Mchy. Co., Chi cago. 
20th Century Mchy. Co., Milwaukee, Wie. 


PULP MACHINERY. 
F. H. Langsenkamp, 


See Baskets. 
See Pea Canners’ 


Indianapolis. 
‘Baltimore. 
Scott Co., “Baltimore 

Sprague Cang. Mchy. Co., "Chica 

th Century Mchy. Co., iatlwaukee. Wis. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
Regulators for Cookers, etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 

See Stencils. 

Ssccharometers syrup testers). See Cannery 
Supplies. 

SALT, canners. 
Colonial Salt Co., Chicago, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 

Compounds. 

Sanitary (open top) cans. See Can 
Sardine Knives and Scissors. See "Enives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J 
Huntley Mfg. Co., Silver Gresik, 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Balt imore. 
Sprague Cang. Mchy. Co., Chicago. 
Scalding and Picking Baskets. See Baskets. 


Scrap Bailing Press 
Screw Caps, bottle. See Cap 
Sealing Machines, bottle. i. Bottlers’ Meby. 
sanitary cans. See Closing 
achines 


SEEDS, canners’, all varieties. 
J. Bolgiano & Son, Baltimore. 
Seed Co., Pa. 
Leonard Seed Co., Chica 
Livingston Seed Co., om. 
W. C. Pressing & Son Norwalk, 


Rice Seed Co., 
Rogers Bros., Chicago 
Separators. See Pea Canning Mchy. 


SHEET METAL WORKING Machinery. 
Ams Machine Co., Max, New York City. 
Cameron Can Mehy. Co., Chicago, 111. 
Shooks. See Boxes, Crates, ete. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague Cang. Mchy. Co., Chica — 
Doth Century Mchy. Co., Milwaukee, Wis. 


SILKING MACHINES, 
Huntley Co., Silver. "Creek, N. 
Invincible rain Cleaner Co., Silver Creek, 


‘Cang. Co., Chica 

Slicers, fruit Corers and 

SOLD 


Sorters, pea. See Cl ding "Meby. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, ete. 
Huntley Mfg. Co., Silver Creek, N, Y. 
Sinclair Scott & Co., Baltimore. 


STAMPERS AND MAREERS, can. 

Ams Machine Co., Max, New "York City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Kei tles. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, 
burning brands, etc. 

A K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Huntley Mfg. Co., Silver Creek, N. Y. 
24 Grain’ Cleaner Co., Silver Creek, 


A. K. Robins & Co., age oe 

Sprague Cang. Mchy. Co., Chic 

20th Century Mechy. Co., Wis. 

SUGAR, CANNERS’. 

Mfigrs. Purchasing Corp., New York City 

engine room, line shaft, ete. See 

ower Plant Equipment. 

Supply House and 

eral Agents. 


Switchboards. See Electrical Appliances. 


SYRUPING MACHINE 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co. + Buffalo. 
A. K. Robins & Co., Baltimore. 
20th Century Sicko” Co., Milwaukee, Wis. 
Testers See Micro- 
copic Apparatus. 
Tables, cr: ng. See Pea Canners’ Mchy. 


TANKS, METAL. 
Ams Machine Co., Max, New York City. 

F. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 
Sprague Cang. “Mehy. Co., Chicago. 
glass lined steel. 

Indianapolis, Ind. 

TANKS, WOODE 
W. E. Caldwell = Louisville, Ky. 
Temperature Gauges. See Recording Instru- 


men 

Temperature Regulating Apparatus. See 
‘ontrollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers. process. See Controllers. 

Tin Lithographing. See ome Tin. 


TIN PLATE, canmaker 
and Tin plate Co., Pitts- 


rg 

Carnahan ‘pin-Plate and Sheet Co., Canton, 0. 
Tipping Machines. See Capping Machines. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Tomato Seed. See Seeds. 

TOMATO PULP 
Tomato Products Co., Paoli, Ind. 


TOMATO WASHERS. 
Avars Machine Co., Salem, N. 
Machinery. 


eneral Agents. See Gen- 


See Power Plant 


Truck ete. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 


Variable Speed Countershafts. See Speed 


ators. 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS 
Chisholm-Scott Co., Columbus. Ohio 
Frank Hamachek, Kewaunee, Wis. 
Warehouses. See St orage. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and ee fruit, ete. See Scalders. 


WASHERS, can and Jar. 

Ayars Machine A, Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Baltimore. 


WASHING MACHINES, corn. 

Peerless Husker Co., Buffalo 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. 
Tanks, wood. 

Machines, can. See Canmakers’ Mchy. 

ound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 


Wrappers, paper. _ See Corrugated Paper 
” 


TO 8. 
Wrapping Machines, can. See Labeling Mcbs. 


TRADE MARK 
FOR 


FIBRE BOXES 


A SYMBOL 


of quality—the mark of a high endeavor in the industry of 
manufacturing corrugated and solid fibre shipping boxes for 
canned goods. 


A GUIDE 
to the canner—the knowledge that his container is a product 
that will fulfill every transportation demand. 

A PLEDGE 


to the canning industry—of the maintenance of a high stan- 
dard of fibre shipping cases and of the raw materials entering 
into their construction. 


For Canned Goods we recommend a corrugated or 
solid fibre box of better and stronger specifications than 
the minimum requirements. When these standards 
are adhered to, complaints are avoided. 


By using Fibre Containers on Canned Tomatoes to 
Europe the United States Army made a reduction of 
10% to 15% in the number of packages set aside on 
account of damage. Reduced the weight of the ship- 
ments about 10%. Saved 17% in ship room and storage. 


Realize the advantage offered, make the Container Club 
standard your standard. 


The service of the Traffic Department, Research Laboratory, and 
Statistical Bureau, of The Container Club is offered WITHOUT 
CHARGE to shipper, carriers, and consignees, in all problems relating 
to the use of corrugated and solid fibre containers. 


The Container Club 


An Association of Corrugated and Solid 
Fibre Box Manufacturers 


a 


General Oftices: | 


608 S. DEARBORN STREET 
CHICAGO, ILLINOIS 
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COMPANY 


The 43rd Year 


ESTABLISHED 1878 


SUBSCRIPTION: 


- 


U. S.....$3.00 per year 


THE CANNED FOOD AUTHORITY OF THE WORLD | °*"***:8*°20er7=*" 


Foreign $5.00 per year{’ 
Entered ew second class matter at the Post Office at Baitimore, Md. under Act of March 3, 1879. 


Vel. 43 Published at BALTIMORE, (every) MONDAY APRIL 5, 1920 No. 32 


THE CAN 


—THE ANSWER 


“The Miracle on 
Your Table’’ 


AMERICAN CAN COMPANY 
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DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


large-tooth saws, on the two upper spindles, coarse grind the 
fruit which passes down to the fine saws on the two lower spindles, 
from there it falls into a tub under the machine. Machine is well 
braced and the workmanship is of the best; gears are cut from the 
solid, and saws are milled from solid blanks which gives a cutting 
edge to two sides ~4 the tooth. Hopper and discharge shoots are 
lined with white pine. 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLiEs, BROKERS 


PHONES: Phoenix Bidg. 
Of. PAUL 1140 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 


President, HaMBURGER 
Vice-President, Joun R. Baines 
Treaswrer, LEANDER LanGRaLL Secretary, Wu. F. Assav 

COMMITTEBS: 
Executive: Cuas. G. SuMMERS, JR. Epw. A. 
F. A. Torsox 

Arbitration: H. P. StRasBavucH F. A. Curry 
C. J. NumsEx J. PRESTON WEBSTER 


: D. H. Sruvenson Hampton STEELE 
O, F.Burrerrimip E. F. Toomas J. O. LANGRALL 
Legislation: E.C. Wurtz J.F.Hicks Gro. T. Purvis 
Gro. N. Numszsx J.8. Gress 
Gaims: W. Leroy LaneRALL 
A. J. Huszarp Piatt Jno. W. 
W. £E. H. W. Kress 
Rost. A. Rost, A. Rousse 
Brokers: Ino. R. Barnes HERBERT C. RoBERTS 
Wx. Greout 
Agvriculiwre: SILVER H. A. StRasBavueH 
T. 
Counsel: Evi FRANK 
Chemist GLASER 


Our New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 

Simplicity Lack of Spill 

Speed Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 
WHEELING CAN DEPARTMENT 


A. A. MORSE, General Manager 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Telephone, Main 5175 1966 Conway Building 
Chicago, [Illinois 


Eastern District Sales Manager: 
QO. T. DAY, 
Fulton, N. Y. 


THE CANNING TRADE. 
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THE Canning ‘TRADE 


“Greater 


The Most Profitable Canning Tomato 


We offer a Limited Amount of our Extra Selected Stock 
Seed Saved Entirely from Crown Set Fruit of the Most Prolific Plants at $4.00 per pound 
Enormous Yielder Superior in Quality 
Ten Days to Two Weeks Earlier 
A Continous Bearer from Early in the Season Until Killed by 
Frost. Ripens Evenly Up to Stem. Blight Resister. 

No Cracked Stem Ends. Small Core. Few Seeds. 
A Solid Mass of Heavy Meat. Eliminates Waste to the Packer. 
Beautiful Attractive Red Color. Tough Skin. 

Will Stand Much Handling which Makes it a Good Variety 

for Hauling. 


Put Up in Any Size Packages to Suit Your Needs— Without Extra Charge 
Terms: 2% 30 days or 90 days net. Shipment at any time 


J. Bolgiano & Son 


ESTABLISHED GROWERS OF PEDIGREED TOMATO SEED . TRUSTED 
OVER 


Baltimore, Md., U. Ss. A, CENTURY 


See Our Advertisement on Other Side 
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THE Canning TRADE 


ohn Baer” Tomato 


The Earliest of the Earlies 
PERFECT FRUIT IN 30 DAYS 


“John Baer” Tomato Perfect Biossom End 


Perfect Stem End 
Bolgiano’s Perfect Type Free From Scar 


Free From Core and Blemishes 
THE BEST EXTREMELY EARLY TOMATO ON EARTH 
“JOHN BAER” TOMATO PRODUCES PERFECT, SOLID, HIGH-CROWN, BEAUTIFUL, BRILLIANT RED SHIP- 
PING TOMATOES IN 30 DAYS FROM LARGE, STRONG, WELL-MATURED PLANTS GROWN IN 
VENEER BANDS WITH ROOTS UNDISTURBED. 


“John Baer’ Is Fine for a Forcing Tomato, as They Make Such a Good Crop in a Short Time. 


“John Baer’ Vines Store Up Such Vitality During the Early Spring That They Can Endure a Hot, Dry or Cold, 
Wet Summer When Other Varieties Die. 


Early Frosts Often Destroy More Than Two-Thirds of the Tomato, Crop in Some Sections. 
Such an Extremely Early Tomato Eliminates This Great Loss. 


“John Baer” Being 


“John Baer” Tomato $6.00 per Pound 


Wholesale Prices to Canners Only 
Terms; 2% 30 days or 90 days Net. Shipment at any time, 


3.50 I. X. L., Bolgiano’s Extra 3.50 
Greater Baltimore (Special Stock) -----...---. 4.00 Bonny Best (Purest Stock)---..--....----.......... 3.00 
The Great B. B. — Bolgiano’s Best-----....----- 3.00 2.50 
Red Rock, Extra Fine 3.00 8.50 
Red Rock, (Special Stock) --------.--------------- 3.50 Livingston’s Favorite-......-.-......-...-..........-- 2.50 
Livingston’s New Stone (Pure) ---------------- 2.50 King of the 8.00 
Livingston’s New Stone (Special) ------------ 3.00 Spark’s Earliana (Langdon’s)..--.-........--.... 3 00 
Burpee’s 2.50 Chalk’s. Jewel 8.00 
Livingston’s 2.50 2.50 


Bolgiano’s New Century---------------------------- 


J. Bolgiano & Son BALTIMORE, MD., U. S. A. 


U. 8. Food Administration License No. G-06237 pee Uur Advertisement om the Uther Side 
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THE CANNING TRADE. 


yars New Departure Cooker 


Machine takes No. 3, No. 24, and No. 2 cans without any changing. 
Special machine built for No. 10 cans. More capacity and less space than 
any other Cooker made. Equipped with rotary steam valve, so steam 
will not escape. Tempature is regulated by an automatic controller. 
Each sheet is a door and can be removed quickly. Cans can be removed 
from any part of Cooker. 


«The upright shafts at each end of Cooker have a disc for each can 
track, that transfer the cans by carrying them on their sides from the can 
track on one side, delivering them around the shaft to the track on the 
other side without any friction on the cans. 


Adjustments can be made so cans will travel a shorter distance, 
when short time cook is desired, without changing speed of cans. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, 


New Jersey. 


No. 1 


; 


THE CANNING TRADE. 


a Soda Bottle 


T took some time for the bottling trade to accept 
the Crown Cork. Now it is the standard closure 

throughout the world for bottled beverages. The 

consumer demands it. 


The time is coming when AXA Crowns will be 
standard among packers of quality goods. The 
consumer will demand this safe, sanitary closure— 
easy to open, insurance of clean, safe products. 


AXA Crowns are standard for a wide range of 
products in glass—from vinegar to peas, catsup to 
pickles, beans to fruit. Easily applied and easily 
removed. 


AXA Crowns are a great merchandising feature to sell 
the trade and consumer. Write for sizes, prices in quan- 
tity, and information about applying AXA in your plant. 


ni THE CROWN CORK AND SEAL CO. 
ICA Canneries Division 

| BALTIMORE, U.S. A. 
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THE CANNING TRADE. 


THE 
MANUFACTURE 
OF 
TOMATO 


PRODUCTS THE QUALITY AND SERVICE 
By W. G. HIER YOU WANT 


former chief chemist and district factory supervisor of the AT SATISFACTORY PRICES 
T. A. Snider Preserve Co. of Chicago. 


CANNERS’ PASTES 


For all methods of labeling 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. 


New Processes Bottling the same with- = 
: formulas Prompt Shipment Guaranteed 
ANEW, simple, accurate, How to pack trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 
of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 
i $5.00 POSTPAID The Commercial Paste Co. 
: CASH WITH THE ORDER 
; ORDER THROUGH “The Canning Trade” | COLUMBUS, OHIO 


High Speed Automatic Sanitary Can Machinery 


Bliss Automatic Flanger, No. 15-K 
For a Positive Test. 


An entirely automatic machine of the four clutch type, continuous 


in operation and positive in action. Both ends of bodies are 


flanged simultaneously. Movement of the chucks is comparatively 
slow and the bodies are flanged without danger of cracking the 
tin. It handles can bodies from 2 to 6% inches in diameter by 
2 to 7 inches in height. A friction clutch with which the ma- 
chine is provided gives instant control. 


Builders of the Complete Sanitary Line 


E.W. BLISS CO., 25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Chicago Office: Peoples Gas Building. Detroit Office: Dime Bank Building. Cleveland Office: Union Bank Building. 


Offices in Europe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Blackfriar’s Road, London, E. c 
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Shipping glassware of an 
ceedingly delicate pe Jur over 


yearsin Hinde & 


ed Fibre y 
no question in our er as to the 


efficiency of this me 


“Weare using over 80,000 bores 
eal glassware, hi gradeelectrical 
instruments, and other 
delicate scientifica 
| are chipped over the 
wor 


“Our chew that Hinde& 
Dauch Co Boxes reuuce 


40% and we store them in one- tenth 

the space formerly requi 
J.H Kincaid, J 
Central Se Compuny, 
Chicago, Iliinois 


More Delicate th tami 
a Chemists S cale-and 


Shipped 1 inanHxD Box 


ring of platinum, a smallaluminum tube, 

a hair-like strand of fine steel wire; all vitally 
important parts of a new Surface Tension Ap- 
paratus—an instrument more delicate than 
the finest chemist’s scale. 


This instrument, like many others equally 
fragile, is packed in an H & D Corrugated 
Fibre Box and shipped all over the world by 
The Central Scientific Company of Chicago, manu- 
facturers of chemical, physical, and biological 
laboratory apparatus. 


On account of the extremely delicate nature of 
their products and the very positive protection 
necessary, The Central Scientific Company re- 
quire packing boxes of more than ordinary 
strength and resiliency. 


Five years ago, after a thorough investigation 
and after a conference with our packing experts, 
we designed a container that has met every 
requirement. Now, this concern is using more 


than 30,000 H & D boxes every year. 


Their experience with the H & D way of pack- 
ing merchandise for shipment, has been entirely 
satisfactory. For these strong, compact, cushioned 
containers have not only cut breakage to a 
minimum, but have reduced freight and ex- 
press charges and original costs from 15% to 
40%, effectively demonstrating their value in a 
field where merchandise protection is all-important. 


The H & D corps of packing experts under- 
stand packing problems—and their services are 
Free. Put yourproblem up to them. 


The Hinde & Dauch Paper Company 
Sandusky, Ohio 


800 Water Street 


Canadian Trade Address: Toronto 


FIBRE BOXES 
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